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Most women’s can-
cer deaths occur in 
developing countries
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Have you spent much  me thinking 
about what’s best for you in your 
career or business? Are you ambi-
 ous for yourself?

Recent research from Bain and 
Company demonstrates that 
men and women have the 
same level of ambi  on and 

confi dence when they enter the work-
force. Yet a  er just two years, women’s 
ambi  on to reach top leadership goals 
drops 60% and their confi dence drops 
50%. Men’s aspira  ons and confi dence 
remain the same.

The study draws the conclusion that 
corporate culture fails to nurture 
women’s ambi  on. Companies create 
barriers for women to reach leadership 
posi  ons with an  quated workplace 
prac  ces, gender bias, and lack of en-
couragement and support. The result is 
that women are now viewing their own 
pursuit of ambi  on as more stressful 
than it is worth. 

Without role models and support, 
they do not believe in the reality of 
their goals. They ques  on whether it 
is worth the eff ort. They are adjus  ng 
their goals in response.

We can do it!
Jane C Woods, an interna  onally recog-
nized authority for women’s develop-
ment in business, says she really does 
not like phrases such as ‘women lack 
ambi  on’ because it tends to imply 
that somehow it is all the fault of us 
women. 

“The reality is, of course, that it is a big 
problem for all of society, globally. We 
do not have gender neutrality or gen-
der balance and that skews things. This 
is a shame because we women have 
something wonderful to contribute, 
to change the way of working, and to 
make life generally be  er. Companies 

that promote more women have a bet-
ter quality on all their measures.”

“Given that on your own it will be 
hard to challenge all of our society 
(although do not let that stop you 
having a go!) we have to look and see 
just what we can do. As ever, we start 
with ourselves. We do what we can do, 
however small,” con  nues Woods.

Give your brain a stretch 
Woods says unless you are a sta  s  cal 
anomaly some of the following prob-
ably applies to you: you rush to the 
shops in your lunch break, take most 
of the responsibility for childcare (if 

that is relevant), get paid less than men 
in your organisa  on, fi nd it diffi  cult to 
speak up on your own behalf but are 
fabulous at helping out other people, 
generally look a  er things at home, 
plan the social calendar, etc. but you 
rarely take  me out to think just about 
you and what you want from life and 
your job.

“When you can, give yourself 20 min-
utes to let all that go. Take a long deep 
breath and only think about you and 
your brilliant career or business. Yes, 
I know this is outside of your comfort 
zone but trust me, I have done this 
before… Sit somewhere comfortable, 
relax, let a bit of the tension out and do 
some coloring in,” she advises.

“This is an exercise I some  mes use 
to open up crea  ve juices and get you 
in the mood for thinking big! You can 
also grab the largest sheet of paper you 
have to hand.“

Pick up the pen and fi nish the next few 
sentences:
• The next logical step in my career is 

…………….
• The next illogical step in my career 

is ………….. 
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• The next step but one in my brilliant career, i.e. two steps 
at a  me, is ………….

• The pinnacle of my career would be ……….

“Just sit and stare at your answers for a few minutes. Day-
dream. Do not start overthinking or stacking the dishwasher 
or jo   ng down bullet points for the next board mee  ng. 
Just allow your mind to dri  ,” she con  nues.

Thinking diff erently
“Once you have dri  ed a while, pick up the pen and without 
using any words (this is really important) put down on paper 
what your perfect working life looks like. Your perfect career 
on paper. You can use shapes, color, s  ck people, symbols, 
but try to avoid actual words. You can even cut pictures out 
of magazines if you want and glue them on. We’re trying to 
give you a brain stretch here and get you to think diff erently 
about your career. Really have fun with this and rediscover 
your playful side. Doing things diff erently helps us think dif-
ferently,” said Woods.

Once you have doodled away for a while, Woods says put it 
aside and go do something else. Later, when you come back 
to it, she says imagine you are trying to explain it to a friend. 
What is it telling you about your next step?

Now write down three prac  cal things that you can do 
within 1) one week, 2) within 3 months, 3) within the next 
6 months, to bring you closer to achieving your wonderful 
career. Then do them.

According to a press release issued by Citadel, 
numerous demands on your  me and pockets mean 
that as a woman, it’s easy to stray from the path to 
achieving your fi nancial goals. 

Christelle Louw, an Advisory Partner at Citadel, of-
fers some prac  cal  ps for avoiding common slip-
ups and ge   ng your own fi nances back on track.

Strike the right balance
In the release, Louw cau  ons that despite the many ac-
complishments that South African women are achieving as 
leaders and in their careers, it’s all too easy to fall prey to 
the dire mistake of neglec  ng your personal fi nances. 

“It can be diffi  cult to strike the right balance between car-
ing for family and friends, mee  ng the demands of your 
career and maintaining a watchful eye over your fi nances,” 
she says.  “But the best way to guarantee that you reach 
your goals is to keep taking an ac  ve role in managing your 
family’s fi nances, and to regularly update your fi nancial 
strategy as your circumstances change.”

She notes that as women around the world will be uni  ng 
behind the #PressforProgress campaign for Interna  onal 
Women’s Day in recogni  on of con  nuing global gender 
inequality, now is the ideal  me to empower yourself by 
taking charge of your fi nancial well-being. She therefore 
provides a fi nancial roadmap with a few simple  ps tai-
lored to each life-stage: 

Twenties and Thirties
Women in their twen  es and thir  es are especially prone 
to losing sight of their fi nances as they begin families and 
shi   their focus onto their family’s needs, says Louw. 

She off ers these simple  ps for grabbing the reins on your 
fi nances:
• Create a list of fi nancial goals: This could include 

saving towards a home, a car, a child’s educa  on or 
achieving fi nancial independence in your re  rement. 
Be as specifi c as possible and ensure that you have an 
investment strategy in place to help you achieve your 
goals. 

• Draw up a budget: Take a hard look at your spend-
ing, priori  sing repaying debt and saving towards your 
fi nancial goals instead. Remember that Warren Buff et 
advises to invest your funds before spending, and not 
to spend fi rst and then invest what is le   over in your 
account. Aim to save at least 15% of your earnings 
towards your re  rement as a rule of thumb, remember-
ing that  me is your investment friend owing to the 
compounding of returns. 

• Communicate with your partner: With your list of fi -
nancial goals and budget in mind, make sure to discuss 
your individual roles and fi nancial responsibili  es with 
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your partner towards achieving your family’s fi nancial 
success. 

• Check your marital regime: Check whether you are 
married in community of property, out of community 
of property, or with accrual. This can have signifi cant 
implica  ons for estate purposes should you or your part-
ner one day pass away or should you and your partner 
separate.

• Draw up a will: Make sure that both you and your part-
ner have a will, as dying without a will could have severe 
fi nancial, legal and emo  onal repercussions for loved 
ones le   behind. 

Forties
As a woman in your for  es moving up in your career, one of 
the worst mistakes that you can make is to overspend and 
take on unnecessary debt in an eff ort to “keep up with Jone-
ses”, instead of pursuing your individual fi nancial goals. 

At this life-stage, it is important to: 
• Review your fi nances: Keep revisi  ng your fi nancial 

goals and strategy annually to make sure that they are 
s  ll realis  c. Comb over your budget to check you’re 
spending on needs rather than wants and try to ensure 
that your lifestyle debt is low, as you may need addi  onal 
cash fl ow to help fund children’s studies and family 
expenses.

• Top up your savings: If you haven’t already done so, aim 
to create an emergency fund with at least three to six 
months’ living expenses as a buff er against unexpected 
expenses. As your salary increases, also aim to up your 
re  rement savings to between 20% and 25% of your 
earnings to ensure your fi nancial independence in re  re-
ment. 

• Invest wisely: It is important to invest  me in yourself 
towards keeping happy, healthy and up-to-date in your 
profession. And while you deserve to reward yourself, try 
to invest the larger part of any bonus payments or share 
op  ons towards reaching your goals instead of spending 
windfalls outright. 

Fifties
Re  rement is just around the corner, which means that now 
is the  me to check the fi nancial support you off er family 
and friends against the pursuit of your own fi nancial goals. 

With this in mind, it is especially important to: 
• Revisit your fi nancial strategy: Review your fi nan-

cial strategy individually and in conjunc  on with your 
partner to ensure that you are both protected against 
unexpected life events, and that you are both adequately 
prepared for re  rement.

• Priori  se your re  rement savings: Make sure to 
save enough to provide for your comfort and fi nancial 
independence in re  rement by aiming to increase your 
re  rement savings to around 30% of your earnings if 
possible. 

• Check your fi nancial safety net: Given that medical 
expenses pose an increasing risk to your fi nances as you 
get older, carefully consider your medical aid cover, as 
well as your cri  cal illness, life and disability cover to 
evaluate whether you have what you really need in case 
the unexpected should strike. 

Sixties and beyond
Louw emphasizes that women are generally expected to live 

longer than men, which means that you may need to de-
pend on your savings for income for many years a  er your 
re  rement. She notes that your biggest risk at this stage is 
therefore running out of money through overspending or 
through moving too much of your savings por  olio into low-
growth assets such as cash, which won’t deliver infl a  on-
bea  ng returns in the long-run. 

Her advice to women in re  rement is therefore: 
• Keep reviewing your budget: It is important to stay 

ac  ve and healthy with suffi  cient interests that you are 
able to enjoy your re  rement but be careful to ensure 
that you remain able to fi nancially support your lifestyle. 

• Review your will: Make sure that your will remains up 
to date and that you have the appropriate fi duciary 
structures in place to ensure that your loved ones will be 
provided for according to your wishes should you pass 
away. 

• Seek fi nancial advice: Seek objec  ve, professional 
fi nancial advice for diversifying your investments and 
structuring your tax effi  ciently, remembering that you 
will s  ll likely need growth investments in your por  olio. 
You could also discuss simplifying your fi nancial struc-
tures, and review whether you are adequately protected 
against unforeseen medical expenses and other unex-
pected events. 

Louw emphasizes, however, that fi nancial advice is impor-
tant for women of any age. “A professional fi nancial adviser 
will be able to help you implement a tailored long-term 
strategy unique to your individual needs, which will help 
you reach your fi nancial goals while remaining appropriately 
protected against life’s twists and turns,” she says. 

“You should then review this plan annually 
with your adviser to adapt this strategy as 
your circumstances change.”

Christelle Louw
Advisory Partner at Citadel
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Gauteng Women in Insurance (GWII) 
welcomed members to a special event 
with one of the most inspiring and en-
erge  c individuals, Lee Den Hond on 8 
March at the Bryanston Country Club. 

Emerald Africa and Oakhurst Insur-
ance Company were the main 
sponsors of the event and addi  onal 
sponsors Michael Barker & Partners 

and Aladdin So  ware.

Driving excellence
The a  ernoon started off  on a high note 
as interns of the 2018 GWII Intern Buddy 
System were offi  cially introduced to their 
mentors and members. 

This Buddy System has been created for 
aspiring, young women who are energe  c 
and would benefi t immensely from having 
a buddy. The Buddy System aims to help 
these women: cul  vate rela  onships, 
provide networking opportuni  es, assist 
in skills development and give insight and 
feedback.

Following the ini  al meet and greet, Leeann 
Naidoo, owner of Concordia Coaching 
and Leadership Solu  ons spoke about the 
importance of e  que  e in enabling women 
to drive excellence in their respec  ve 
organisa  ons.

An inspirational and motivational talk
Hond, an entrepreneur, extreme sports-
woman, philanthropist and mo  va  onal 
speaker, shared her experiences and life-
changing wisdom she acquired in her life 

on her climb up to Mount Everest.  In May 
2013, Hond became the third South African 
woman to summit Mount Everest. She was 
the only woman among 26 men. 

“I was the only woman with 26 men. We 
were one team, with one dream. One fun-
damental lesson I learnt is that if it is meant 
to be, it would be up to me. Life shouldn’t 
control you, you should take control of life” 
she said.

Be inspired, excited and recharged for 2018Be inspired, excited and recharged for 2018
“When I got to the top it was a big moment 
for me and I realised, when your purpose is 
bigger than your challenge, there is nothing 
you cannot do. The greatest gi   a  er sum-
mi  ng Mount Everest has been the ability 
to share my story with children and adults 
and to inspire them to “climb their own 
Everest” – to overcome their own personal 
challenges,” she concluded

Her excep  onally inspira  onal talk highlight-

ed the grit and determina  on we all need 
to fulfi l our goals and dreams and with that, 
Oakhurst Insurance handed out journals to 
members so that we can all be inspired to 
write down our dreams and aspira  ons.

A charitable cause
The core of Hond’s inspira  on to becoming 
the third South African woman to summit 
Mount Everest was in honour of the cause 
of Field of Dreams.



Hond, the founder of the organisa  on, 
started her epic fundraising journey to 
build the centre. “My journey to the top of 
Everest was, in part, to sa  sfy my quest for 
adventure – but I knew I wanted to make 
this experience greater and do it to the 
benefi t of others,” she said.

Members were asked to bring along a R50 
cash dona  on for the nominated charity, 
Field of Dreams Children’s Centre. Field of 
Dreams Children’s Centre creates a place 
for children simply to be children and have 
fun. To build a safe, func  onal environment 
for play, sport, art and educa  onal ac  vi  es 
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and to provide a well-run and innova  ve 
community centre to make a diff erence in 
the lives of those who use it.

We would like to thank each one of you for 
your dona  on and to Insure Group, who 
donated an addi  onal R4 000.

Lucky draws 
A few lucky ladies walked away with prizes 
donated by sponsors. We would like to 
thank the sponsors who contributed to the 
prizes. 
• Tracker donated a solar lamp jar and a 

coff ee percolator;
• Hollard – Oojah donated two backpacks 

fi lled with goodies including Hollard 
socks, a hat, a scarf, a bo  le of sparkling 
wine and chocolates to the value of R400 
each;

• MUA Insurance donated two pairs of 
Swarovski earrings to the value of R500 
each;

• Centriq donated two prizes. The fi rst 
prize was 4 cake forks with 4 ceramic 
plates that a lucky lady will have to paint 
herself at Colour Café. Plus, a free cap-
puccino from Colour Café valued at R920. 
The second prize was 4 teaspoons and 
a sugar spoon with 4 mugs, sugar pot 
and milk jug that a lucky lady will have to 
paint herself at Colour Café. Plus, a free 
cappuccino from Colour Café valued at 
R1300;

• Digicall donated a picnic set and blanket;

• Oakhurst donated two beach bags and 
towels to the value of R500 each;

• Hollard donated a Woolworths 
voucher to the value of R1000;

• Standard Bank donated one pink and 
grey sports bag, pink notebook and 
matching pink pods pen;

• Aladdin So  ware off ered one lucky 
lady a Higher Ground Restaurant 
voucher to the value of R750; and

• Emerald Africa donated two Crabtree 
and Evelyn Indulgent Hand Cream sets 
to the value of R950 each and two 
Kaapse Limoncellos to the value of 
R150 each.

Thank you 
GWII would like to thank the main spon-
sors Emerald Africa and Oakhurst Insur-
ance Company, as well as the addi  onal 
sponsors Michael Barker & Partners and 
Aladdin So  ware for their sponsorship 
and support for this event. Without them 
this would not have been possible. 

We would also like to thank Road Trip for 
taking care of our interns’ travel needs. 
GWII is a big advocate of safe driving 
and Road Trip allows the convenience of 
chauff eur and road cab services.

A big thank you also goes out to Insure 
Group for once again sponsoring our 
photographer and SHA Specialist Under-
writers for carrying our insurance. And 
lastly, to all GWII members thank you for 
a  ending this event. We hope you feel 
inspired, excited, recharged and ready 
for 2018!



The purpose of Gauteng Women in 
Insurance (GWII) is to enhance the 

-

issues.

To connect, interact, stay up dated, market 
and brand yourselves, we encourage all 
the members to get connected and grow 
their professional networks on GWII’s social 

 

Like us on Facebook
Gauteng Women In Insurance
@GautengWomenInInsurance

Gauteng Women In Ins
@GWII_STI

Gauteng Women in Insurance

Join GWII’s 
LinkedIn group

Two thirds of breast cancer deaths and 
nine out of 10 deaths from cervical 
cancer occur in low and middle-income 
countries (LMICs).

The authors of a three-paper Series 
– published in The Lancet on 1 No-
vember and launched at the 2016 
World Cancer Congress in Paris, 

France share their fi ndings.

Global burden of breast and cervi-
cal cancer
A fi ve-year survival a  er diagnosis for breast 
cancer ranges from around 50% in South 
Africa, Mongolia, and India, to over 80% in 
34 countries including Australia, the UK, Ire-
land, France, Germany, and the USA thereby 
highligh  ng huge inequali  es in access to 
preven  on, early detec  on, and treatment.

Inequi  es in cancer survival are not just 
confi ned to the world’s poorer countries. 
Survival data across Europe shows that a 

fi ve-year survival from breast cancer varies 
by as much as 20%, ranging from 86% of 
women surviving fi ve years in Sweden to 
66% in Lithuania.

Promising interven  ons
Yet, breast and cervical cancer are not 
inevitably fatal and can be prevented and 
treated, say the authors, par  cularly if they 
are detected and treated at an early stage.

“With many compe  ng health priori  es in 
low and middle-income countries, services 

for women’s cancers are given low priority 
and allocated few resources. But there are 
several low-cost, feasible interven  ons that 
do not require specialised care in hospital 
or massive capital investment, and which 
could be integrated into exis  ng health-care 
programmes”, explains co-author Professor 
Lyne  e Denny from Groote Schuur Hospital, 
University of Cape Town, South Africa.

Cost-eff ec  ve treatment can be 
made available
For example, es  mates suggest that univer-
sal HPV vaccina  on of all girls aged 12 years 
using exis  ng na  onal immunisa  on or child 
health programmes could prevent thou-
sands of deaths – most of them in LMICs.
While mammography and late treatment of 
breast cancer are likely unaff ordable, clinical 
breast examina  on screening and breast 
awareness campaigns are likely to be cost-
eff ec  ve in diagnosing early stage breast 
cancer in LMICs, which could in turn help 
promote early treatment.

Reducing inequi  es and improving 
cancer survival for women
The authors conclude that more needs to be 

Interns of the 2018 Gauteng 
Women in Insurance (GWII) In-
tern Buddy System were invited 
to an offi  cial launch event on 
22 February at Hollard.

Following the ini  al meet and 
greet breakfast, the interns took 
part in a training session on 
e  que  e with Leeann Naidoo, 
owner of Concordia Coaching & 
Leadership Solu  ons.

Interns of the GWII Intern Buddy System

done to lessen cancer dispari  es by reduc-
ing poverty, eleva  ng the status of women, 
and addressing social and cultural a   tudes 
that prevent many women from accessing 
screening and presen  ng with early disease.

For complete ar  cle, see: www.thelancet.
com/series/womens-cancers

Most women’s cancer 
deaths occur in 
developing countries
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