
OFFICIAL NEWSLETTER OF GAUTENG WOMEN IN INSURANCE    n    VOLUME 37    n    AUGUST 2017

Read inside
Charity Feedback

Career women – 
success stories….

Connect and net-
work with members

Things that prove 
you have a good 
work life

Cervical cancer 

vaccine: what you 
need to know

A winter’s tale
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worldwide, 8 756 of whom were 
female millennials. 

Female millennials are becoming a 
larger and larger part of the global 
talent pool, and this report makes 
one thing clear, when it comes to the 
female millennial: we really are talk-
ing about a new era of female talent.

Understanding this talent pool
According to the report, organisa-
tions around the world are currently 
facing the challenges that come with 
vast numbers of millennial talent en-
tering and reshaping the workforce. 
In parallel, they are also challenged 
with a lack of women in leader-
ship positions, and fast becoming 
concerned with the financial and 
competitive toll this could mean for 
their organisations. 

However, to get this right, first, 
organisations must better understand 
how to attract, develop, engage and 
retain female millennial talent.

• A gender role model gap still exists;
• Work-life strategies are critical;
• Global careers are high on the 

agenda;
• A feedback culture is encouraged; 

and
• Female millennials are financially 

empowered.

Key findings (see infographic above)
• The female millennial represents a 

new era of female talent;
• Female millennials are more 

career-confident and ambitious 
than their previous generations;

• Diversity is very much front of 
mind;

Diversity – front of mind 

The female millennial seeks out employers with a strong 
record on diversity; 85% said an employer’s policy on diversity, 
equality and workforce inclusion was important when deciding 
whether or not to work for an employer. But their expectations 
are not always met: 71% feel that while organisations talk about 
diversity, opportunities are not really equal for all.  

A new era of talent  
Female millennials matter because they are more highly 
educated and entering the workforce in larger numbers than 
any of their previous generations. The female millennial is 
also more confident than any female generation before her 
and considers 
opportunities for 
career progression 
the most attractive 
employer trait.

Role model gap

Currently, 40% of the global workforce is female and a further 
one billion women are anticipated to enter the workforce over 
the next decade. Despite this, only 4.8% of Fortune 500 CEOs 
are currently female and 25% of female millennials do not feel 
there are senior female role models that resonate with them at 
their current employer.

Source: The World Bank, Strategy&, Fortune

Career confident 
49% of female millennial career starters feel they can rise to the 
very top levels with their current employer, making them more 
career-confident than the generations that have gone before 
them. Despite this, a gender confidence 
gap remains, with 71% of male 
millennial career starters feeling 
they can rise to the very top 
levels. 

Work–life strategies critical 

Work–life balance is important to nearly all female millennials 
and they are not alone. 97% of both male and female 
millennials said work–life balance and flexibility is important to 
them. 

A feedback culture 
The female millennial welcomes and expects regular feedback 
on their job performance. Despite this generation being highly 
tech-savvy, when it comes to critical career conversations they 
value face-to-face conversations. 

Global careers – high on the 
agenda

Millennials view international experience as a vital element to 
a successful career and female demand for mobility has never 
been higher with 71% of female millennials identifying they 
want to work outside their home country during their career. 
Given only 20% of the current international assignees are 
female, this represents unprecedented international experience 
demand from the female millennial. 

Financially empowered 
When it comes to the earning power and patterns, female 
millennials are very much trail blazers. Our research tells us 
that 86% of female millennials that are in a relationship are 
part of a dual career couple. Furthermore, 42% earn equal 
salaries to their partner or spouse while almost one quarter are 
the primary earner in their relationships (24%).  This means, 
66% of female millennials earn equal to or 
more than their partner or spouse.  The 
more career experienced the female 
millennial, the higher the likelihood 
she will be the primary earner.

The female millennial – A new era of talent
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Base: 8,756 female millennials (born between 1980 and 1995) from 75 countries surveyed between 15-30 January 2015.   To learn more on how to attract, engage, develop and retain the female millennial, go to www.pwc.com/female millennial   #femalemillennial

This content is for general information purposes only, and should not be used as a substitute for consultation with professional advisors.  © 2015 PricewaterhouseCoopers. All rights reserved. PwC refers to the PwC network and/or one or more of its member firms, each of which is a separate legal entity. Please see www.pwc.com/structure for further details.

Attract, engage, retain 
The report shares interesting re-
search results, case studies and voice 
of the female millennial profiles. In 
addition, it brings the unique ap-
proach of taking a deeper look at the 
female millennial through the use of 
a career stage differential.  l

 



Mid-Winter Solstice event

Thank you to the attending 
members of the Mid-Winter 
Solstice event, at Hollard 

on 20 June 2017, for donating 
toiletries and cash donations for 
Vuyiswa Home for Disabled and 
Johannesburg Organisation of 
Services to the Homeless. Also, to 
Insure Group Managers for their 
generous donation of  R6 000 
which was donated to Vuyiswa 
Home for the Disabled. 

Vuyiswa utilised the money to 
tile two of the rooms in the new 
building and have expressed their 
sincere gratitude to our members 
for enabling them to be able to do 
this. 

An allocated amount of R6 276 
from the entrance fees at the 
event were donated to Johan-
nesburg Organisation to Services 
to the Homeless (JOSH) who have 
expressed their gratitude for this 
generous donation which will help 
with the needs of the homeless.

Gauteng Women In Insurance (GWII) 
recently chatted to Robyn Farrell, Ex-
ecutive Head of 1st for Women Insur-
ance about her journey and career in 

the financial services industry, how she balances 
personal and work life, and what advice she 
would give to women in the industry.

Bridging the gender divide
Farrell believes that while the number of women 
entrepreneurs in South Africa continues to grow, 
a lot more work needs to be done to bridge the 
gender divide. 

“Inspiring confidence is key as research has 
shown that women seldom recognise their own 
worth and capabilities. This lack of confidence 
sometimes impacts their ability to succeed. 
Women need to believe in themselves first, and 
then advocate for the opportunities they know 
they are capable of pursuing,” she says.

She added that she has never felt that her gender 
was a barrier to her success, but she is fully aware 
of the unbalanced demographics that make up 
the insurance industry. “Whether I am sitting in a 
boardroom or at an industry conference, we are 
definitely a male dominated field,” she continues. 

Simply go for it
In considering the biggest challenges for female en-
trepreneurs, Farrell believes some of the challenges 
for women come from having to balance a career 
and family. 

“It is difficult, there never seems to be enough 
hours in the day. At 1st for Women, we strive to 
give employees tools to combat those challenges. 
We are recognising that helping employees find a 
balance makes them more satisfied and produc-
tive.” 

“I also think that women in leadership positions can 
help by mentoring and coaching younger female 
employees. Often, advancement is about build-
ing a strong network around you and cultivating 
relationships. Having people that can stand behind 

A Winter’s Tale breakfast 
Thank you to the attending 
members of A Winter’s Tale 
Breakfast, at Moyo Zoo Lake, for 
donating blankets, dog/cat food 
and cash donations.

The entrance fees of R8 354.61 
were paid to Sibonile School for 
visually impaired children who 
have expressed their thanks.

The dog/cat food was donated 
to 9th Day Animal Rescue who 
are on the verge of closure due 
to lack of funds – so your dona-
tions were most welcome.

The blankets were donated 
to Toddlers & Treats Charity 
foundation and they have, and 
still are, handing out blankets to 
the homeless. 

On behalf of the GWII Commit-
tee – we would like to thank 
each one of you for all your 
effort and goodwill.

CHARITY FEEDBACK

Celebrating successful women for all 
their hard work and effort creates a 
pathway and stepping stone for aspiring 
women who seek guidance, motivation 
and inspiration.

 



Social media sites have changed the 
way we interact with each other. 
Sites like Facebook, Twitter, and 
LinkedIn make it simple to stay con-

nected in people’s lives and present power-
ful ways to connect, network, market and 
brand yourself. 

It is a great tool for businesses or anyone 
trying to develop their professional network 
or look for a job.

Building your brand
The key to being successful with social me-
dia is interaction. The more you respond and 
interact with the people, the more they will 
talk about you or your business to others 
and share your page getting you more Likes 
or Follows. 

You have to tell your followers what is going 
on with you or your business: update them 
with statuses, photos, links and more. If you 
provide useful information to your followers, 
it will make them want to engage with you 
more. 

LinkedIn is probably the best site to network 
and connect with professionals in your field, 
as it is the largest professional network in 
the world. 

These are just a few ways why social media 

is important to our professional and per-
sonal lives. 

These sites allow you to exchange informa-
tion quickly and easily, catch up with friends 
and family and potentially get hired in the 
field you are eying. The more you use social 
media, the more you will benefit from it as 
well. After a little while, you will be a social 
media master with friends, followers and 
connections all over the country or even 
world.

GWII’s social media platforms
The purpose of Gauteng Women in Insur-
ance (GWII) is to enhance the position of 
women in the short term insurance industry 
by facilitating networking opportunities, 
developing members’ personal and profes-
sional goals and promoting and debating 
insurance and other relevant issues.

To connect, interact, stay up dated, market 
and brand yourselves, we encourage all 
the members to get connected and grow 
their professional networks on GWII’s social 
media platforms:

Like us on Facebook
Gauteng Women In Insurance
@GautengWomenInInsurance

Follow us on Twitter
Gauteng Women In Ins
@GWII_STI

Join GWII’s LinkedIn group
Gauteng Women in Insurance
https://www.linkedin.com/groups/4847061

Connect and network with members

you and help you navigate your career 
is important. In the insurance industry, I 
have been fortunate to experience or see 
encouragement for women to advance 
to higher positions. I would like to believe 
within the industry and outside it, if you 
work hard and take the initiative to do 
more, there are opportunities. Simply go 
for it,” she says.

Inspiring confidence
Being a woman, Farrell says she is able to 
better appreciate the needs and wants 
of her customers and offer products and 
services tailor made to suit the needs of 
women. 

“It is important to inspire confidence in 
South African women and support them 
to be the best that they can be,” she says, 
“Not all women take the time to acknowl-
edge their own strength, resolve and 
power; and they seldom put themselves 
first. I believe that the world would be a 
much better place if more women were 
encouraged to let their inherent confi-
dence and qualities shine.”

“It is not just about patting women on the 
back, it is about inspiring women to live 
up to their own, unique potential, and 
celebrating how that means something 
different to every woman,” concludes 
Farrell.

 



Not sure whether you are in 
the right career? Here are a 
few clear-cut signs. 

1Choosing the right career 
path is like playing roulette: 
you make a bet based on a 

gut feeling and go with it. Some-
times it pans out, filling your heart 
(and wallet) with joy, while other 
times your chosen career path 
can make you lose your will to 
live. Is your unhappiness at work 
short lived; or is it time to take the 
plunge into a new direction again?

2Are you being questioned? 
If your colleagues are 
constantly coming to you 

with questions, don’t see it as a 
hindrance, but rather as a sign that 
your knowledge and expertise are 
respected. 

3Setting up meetings is 
empowering, it makes you 
feel like you are contribut-

ing to the team and company. If 
you are asked to host a meeting, 
you know you are good at your 
job. When you are asked to join 

another meeting, it shows that 
your opinion matters and that you 
are valued.

4Getting extra work? When 
you are given a task, you 
most likely know exactly 

what is expected of you. Although 
it may sound like more work when 
you are given extra assignments 
on top of the work you are doing 
already it usually means your em-
ployer trusts your capabilities and 
is confident in your time manage-
ment skills. But do not let yourself 
be abused. It is okay to say your 
workload is too heavy. 

5Do you care about learn-
ing new things? Do you 
wake-up excited to go to 

work, because you look forward 
to new challenges the day might 
bring? Sure, this won’t apply every 
single day, but if you are happy 
most days, it’s a great sign. If you 
are learning and doing new and 
interesting work, and constantly 
improving yourself, you have a 
recipe for a happy work life. When 
you stop learning and growing, 

your work becomes mere routine. 

All checks? You have a good work 
life. If you could only check off one 
or less, maybe it’s time to look into 
a new career path here.

Source:
Http://www.women24.com/Ca-
reersAndMoney/AtWork/4-things-
that-prove-you-have-a-good-work-
life-20160506

In South Africa, cervical cancer is the most com-
mon cancer among women aged 14 to 44 and 
the leading cause of deaths from cancer among 
women in general.

Each year, almost 8 000 South African women are diagnosed with 
cervical cancer.

What causes cervical cancer?
Cervical cancer is caused by the Human Papillomavirus (HPV), a virus that 
can be sexually transmitted and that is responsible for genital warts and a 
variety of cancers in men and women.

The cervix is the lowest part of the uterus where it opens into the vagina, 
forming the initial mouth of the birth canal. Because of its position, it is 

Things that prove you 
have a good work life

 
 



extremely vulnerable to infection with the 
human papillomavirus.

Although only a minority of people who are 
exposed to the virus will go on to develop 
cancer, at the present time there is no way 
of telling who that might be. Most peo-
ple who are infected do not develop any 
symptoms, so they can pass the virus on to 
somebody else without even being aware 
that they have it.

Studies indicate that among young South 
Africans around the age of 25, more than 40 
% of women and approximately 20% of men 
are infected with HPV. Most cases of cervical 
cancer are found in women younger than 
50, but the disease is rare in women young-
er than 20. In South Africa, cervical cancer 
is most commonly diagnosed in women 
between the ages of 30 and 60 years.

There are also other factors that seem to in-
crease the risk of developing cervical cancer. 
These include, but are not limited to:
• Smoking;
• Other illnesses or medicines that lower 

immunity;
• Other sexually transmitted infections 

(e.g. Chlamydia, gonococcal or herpes);
• A diet low in fruit and vegetables;

• Being overweight;
• Falling pregnant before the age of 17; 

and
• Having a family history of cervical cancer 

(for example your mom, grandparent or
      aunt).  

The best way to find cervical cancer early on 
is to have a regular pap smear, at least every 
three years.

How is cervical cancer treated?
Treatment of cervical cancer depends on 
how far it has spread. When cervical cancer 
is diagnosed, various tests will be required 
to determine how deep it has spread and 
whether or not it has spread beyond the 
cervix to other parts of the body (staging 
cancer).

Depending on that, a specific course of 
treatment will be considered. This might 
include surgery to remove the tumour, 
radiation therapy, chemotherapy, and/or 
medicines that specifically target the cancer 

cells. If the cancer is detected early, the 
chances of successfully treating it are a lot 
better.

What about the vaccine?
Vaccination against HPV is 90-100% effec-
tive in causing immunity against the most 
important viral strains that cause disease. 
In this way it helps to prevent precancerous 
changes in the cells of the cervix.

According to the World Health Organisation 
(WHO), by the end of 2014 the HPV vaccine 
was available in 63 countries around the 
world. In March of that same year the South 
African Department of Health, supported 
by WHO, introduced a national plan to vac-
cinate girls in Grade 4 (9 years and older) in 
public schools. 

Professor Hennie Botha, Head of Gynaeco-
logical Oncology at the University of Stellen-
bosch says, “In order to obtain good protec-
tion of the population as a whole, we need 
to vaccinate at least 70 % of schoolgirls. 

Myths that the vaccine is unsafe, causes 
infertility or leads to increased promiscuity 
have no basis and are simply not true! In 
contrast, not vaccinating your child leaves 
them at risk of devastating and potentially 
fatal disease in later life. At the moment only 
girls are receiving the vaccine, but there are 
plans to extend the vaccine also to boys in 
the future.”

Dr Trudy Smith, a Johannesburg-based gy-
naecologist agrees says, “The vaccine helps 
to protect against two strains of the virus 
most commonly responsible for cancer (the 
bivalent vaccine). However, there are also 
two other strains of HPV that cause genital 
warts and a different vaccine that covers 
all four of these strains (the quadrivalent 
vaccine) is available that can protect against 
both cancer and genital warts.”

The quadrivalent vaccine that protects 
against the four strains of HPV most com-
monly responsible for anogenital warts and 
cervical cancer is recommended for girls and 
women from age nine to 45 years and boys 
and men aged between nine and 26.

The quadrivalent and bivalent HPV vaccines 
are available from your local private vac-
cination clinic or general practitioner. More 
information can be found at www.hpv.co.za.

Sources:
https://www.all4women.co.za/965276/
health/cancer/cervical-cancer-vaccine-need-
know

 
 



Members were greeted at Moyo Zoo 
Lake with friendly faces, drummers 
(sponsored by Hollard) and face 

painters in Moyo’s style.

GWII Chairperson, Nicky Eveleigh, spoke 
about the importance of networking which 
is one of the reasons why GWII was formed, 
and invited members to embrace the net-
working opportunity. 

While GWII members indulged in hot and 
cold eats, Gcina Mhlophe, South Africa’s 
best known storyteller opened the floor 
with a traditional African song which cre-
ated the perfect ambience for a Moyo style 
winter’s tale.

The burning fire
Mhlophe, an actor‚ storyteller‚ poet‚ play-
wright‚ director and author‚ is a master at 
creating stories to complement themes. 

The one thing that stood out the most was 
the one event that changed Mhlophe’s life. 
She and a few girls carried wood along a 
path where they stayed and sang which led 
to them being praised and called the stars 
that walk amongst us on earth.

With that story, Mhlophe told the ladies 
to think of the firewood that is going to 
see them through the winter. “It should 
be the firewood of networking, the 
firewood of positivity, the firewood of 
supporting one another, of encouraging 
one another and of making sure you see 
one another.”

“Let us shine our lights on one another 
and on each other’s achievements. Shine 
a light on someone else. Let the purpose 
reveal itself to you,” she said. 

“Shine your stars and be great pioneers. 
Make sure the people you come into 
contact with and the people who come 
into contact with you feel special and 
unique and that you both bring and get 
something out of it. Carry that bundle of 
firewood within yourself. Live on vitamin 
‘G’ which is gratitude. There is so much 
to be grateful for. Look at what is positive. 
It is your attitude that determines your 
shine,” she said.

A charitable cause
Those attending were asked to bring 
along a blanket for someone in need this 

Gauteng Women in Insurance (GWII) hosted a breakfast with 
the theme A Winter’s Tale at Moyo Zoo Lake with JLT as the 
main sponsor as well as Cunningham Lindsay and Old Mutual 
Insure as co-sponsors. 



winter and some dog/cat food to feed our 
fury friends. Those who were unable to 
bring along a blanket and dog/cat food 
made cash donations.

We would like to thank each one of you in 
helping to keep those in need warm this 
winter. We are truly grateful for the huge 
amount of blankets, dog/cat food and cash 
received. 

Lucky draws 
A few lucky ladies walked away with prizes 
donated by sponsors. We would like to 
thank the sponsors who contributed to the 
prizes. 

The sponsors were:
•	 Generic	Marine	Underwriting	Managers	

–Three Lindt Chocolate hampers valued 
at R500 each

•	 Allianz– Two bottles Moet Champagne
•	 Constantia – One R500 Sorbet Voucher 
•	 PG Glass – Three Smash and Grab Llumar 

Safety Film vouchers valued at R1 800 
each

•	 Factory & Industrial – One Body Shop 
pamper gift set

•	 ELB Engineering Services – One tog bag 
and one handbag

•	 GIB - Two Sandton City gift vouchers 
valued at R750 each

Thank you
GWII would like to thank the main sponsor 
JLT and co-sponsors Cunningham Lindsay 
and Old Mutual Insure for their sponsorship 
and support for this event and Hollard for 
sponsoring the drummers. Without them 
this would not have been possible. 

A special word of thanks also to Allianz, Con-
stantia,	ELB	Engineering	Services,	Factory	
&	Industrial,	Generic	Marine	Underwriting	
Managers, GIB and PG Glass.

A big thank you also goes out to Insure 
Group for once again sponsoring our pho-
tographer and SHA Specialist Underwriters 
for carrying our insurance.

And lastly, to all GWII members thank you 
for attending this event. We hope the fire 
within you ignites the shine that will change 
yours and others lives. 
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