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Read inside
The ‘look’ and ‘feel’ 
of your approach

Events dates to 
diarise in 2018

Holy guacamole... 
it was a Mexican 
Fiesta!

What kind of Christ-
mas tree are you?

2017 has been an exci  ng year for 
Gauteng Women in Insurance (GWII) 
as we have grown exponen  ally in 
numbers. Events have become big-
ger and be  er and we are seeing 
fantas  c companies host and sponsor 
func  ons.

What an exci  ng year it has 
been! In numbers GWII has 
grown to a stunning 1 528 

women working in the short-term 
insurance industry and is s  ll growing.

GWII supported eight chari  es in 
2017:

MARCH
• Caring4girls  

JUNE 
• Vuyiswa Home for Disabled 

JULY
• Sibonile School for the Visually 

Impaired
• The 9th Day Animal Rescue
• Toddlers & Treats Charity founda  on

AUGUST  
• Ekujabuleni Kwabadla Happiness for 

the aged

year. Fantas  c companies have hosted 
us at the func  ons which we have 
organised thus far, and we have also 
received stunning gi  s for the goodie 
bags and for raffl  e prizes. Thank you 
once again to all those who helped 
out in any way.

Our members experience a profound 
sense of personal growth when at-
tending our events, and we hope to 
con  nue that trend in 2018.

This leads us to remind you that the 
annual membership fee of R330 per 
person per annum will take eff ect 
from 1 January 2018. By charging a 
membership fee, we will be in a posi-

• Toddlers & Treats Charity founda  on
• The Sports Trust 

NOVEMBER  
• Wings of Inspira  on Care Centre    

A big THANK YOU to all our members 
for all the contribu  ons we received 
towards the chari  es which we sup-
ported during 2017. We have been 
overwhelmed by the kindness and 
generosity of all our ladies. Without 
your con  nued support we would not 
have been able to make such a diff er-
ence in the lives of many people.

We have been very fortunate to at-
tract some major sponsorships this 

A year to celebrate

 on to hire larger venues, book pro-
fessional speakers and do things that 
you, our members, have expressed an 
interest in. 

The GWII commi  ee is hard at work in 
planning and obtaining sponsorships 
for 2018 – and we have some really 
nice events on the cards.  Should you 
wish to pay your 2018 membership 
fee of R330, please do so, we are now 
open for 2018 membership payments.

Please use your name AND your cell 
number as a reference

If your company is willing to pay for 
your membership please contact 
admin@gwii.co.za for an invoice to be 
made out to your company.

On a fi nal note, we wish you have a 
wonderful and safe fes  ve season, 
and a blessed 2018.

Our account details are as follows: 
Account Name: GWII Group (Pty) Ltd
Banker: FNB
Account No: 62436595691
Account Type: Current Account
Branch Name: Client Resolu  on Centre
Branch Code: 260231



The purpose of Gauteng Women in 
Insurance (GWII) is to enhance the 

-

issues.

To connect, interact, stay up dated, market 
and brand yourselves, we encourage all 
the members to get connected and grow 
their professional networks on GWII’s social 

 

Like us on Facebook
Gauteng Women In Insurance
@GautengWomenInInsurance

Gauteng Women In Ins
@GWII_STI

Gauteng Women in Insurance

Join GWII’s 
LinkedIn group

Any idea what your approach looks 
and feels like to others? Perhaps 
an ‘Approach Audit’ would benefi t 
us. Ask others what words go 

through their mind when they see you com-
ing. Analyse the words going through your 
own mind as you approach others. What are 
the labels you have been given and that you 
give to others? Frustra  ng, bossy, fun, talka-
 ve, know it all, legend, incompetent, wise, 

accommoda  ng, superior, inferior... you get 
the dri  . These labels aff ect our approach.

Strained rela  onships in teams
We asked some hard ques  ons of a team 
struggling with strained rela  onships. The 
CEO, senior leaders, line managers and 
staff  gathered in one room for an honest 
conversa  on. 

The CEO set the tone, reques  ng honesty 
and reminding us of the greater goal. Then 
we asked hard ques  ons: 
• How much racism exists? 
• What are the levels of trust between all 

of you? 
• Do you even like each other? 

Whilst we uncovered some powerful insight, 
one of the key issues we kept circling back 
to was how staff  were interac  ng with each 
other. Team mates were le   feeling demor-
alised a  er conversa  ons and interac  ons, 
the underlying feeling being ‘I have no value 
other than my ability to perform my daily 
tasks’. Their fi x was simple in theory but 
diffi  cult in prac  se. Just show some respect. 
Remember you are talking to a human be-
ing, not a machine turning our widgets.

Every day we approach other people. We approach colleagues with our requests, suppli-
ers with our briefs, managers with our answers, friends with our stories, spouses with our 
needs and plans and even tellers with our shopping baskets.

The ‘look’ and ‘feel’ of your approach

Humanise your approach 
So how do we progress?

1Pause. Think human. You would like 
others to do the same with you. 
Everyone you approach has their 

own ba  les, their own history, and their 
own reasons for doing things. As soon 
as we place nega  ve or degrading labels 
on the heads of others, a dehumanising 
approach follows.

2Challenge your stereotypes. Spend 
some  me ge   ng to know the 
people you approach on a personal 

level. More o  en than not our assump-
 ons are dealt with when we uncover 

the truth about those around us. The 
reality is we have so much in common 
and are not so diff erent a  er all.

3Remember we need each other. 
We need each other to achieve 
our goals and ‘make the world go 

round’. Think ‘we’ and not ‘I’ in the 
pursuit of success.

The quality of our lives, our organisa-
 ons, teams and families are greatly 

impacted by the quality of our rela  on-
ships with those who we share those 
contexts with. Improve the quality of 
those areas by inves  ng  me into build-
ing healthy rela  onships. That invest-
ment starts with your approach.

Author: Travis Gale
Founder Appletree Group



One tequila, two tequila, three tequila, fl oor… 
Gauteng Women in Insurance welcomed mem-
bers to its year end Mexican Fiesta bash on 
Thursday 9 November at La Vie en Rose, with 
Marsh and Emerald Africa as the main sponsors.

Se   ng the scene for fun, with fes  ve fi esta ban-
ners, colourful bun  ng over the tables styled with 
sombreros and Mexican elements, the amigos 
(members) donned on bold colours and super-
caliente fun wear taking them from ordinary to 
olé!

Mi casa es su casa
To get the party started like there’s no mañana, 
on arrival guests were treated to mojitos and 
margaritas. Off ering up a range of Mexican eats 
from nachos, fresh salsa and guacamole, to tacos, 
quesadillas, corn on the cob and churros, GWII 
had all the party favourites accounted for.

The venue was decked out in colourful balloon 
lanterns, centrepieces, paper garlands and piña-
tas boas  ng a photo booth for photo sessions. 
Prop hand outs of sombreros, fl ashy shades and 
necklaces in vibrant fi esta colours got everyone 
smiling to snap away and capture the fun!

Ladies, to the sounds of salsa, merengue and 
cumbia, where entertained by Mexican dancers, 
a limbo pole and a mechanical bull. Once the 
formali  es for the evening came to an end, mem-
bers along with their dancing shoes were brought 
to their feet for a Rumba, Cha-Cha, Samba and 
two.

Indeed it was a night to remember… and surely 
one needs a siesta a  er that sizzling hot fi esta!

With that being said the GWII commi  ee is hard 
at work in planning and obtaining sponsorships 
for 2018 – and we have some really nice events 

on the cards.  

Please diarise the following event dates and keep an eye 
out for the invites so that you can RSVP as soon as pos-
sible: 

Our main events for the year will be on:
• 8th March 2018;   
• 16th May 2018;   
• 4th July 2018;   
• 15th August 2018; and  
• 15th November 2018. 

On the smaller scale of things, our pop ups will be 
on:
• 7th February 2018;
• 11th July 2018;   
• 24th August 2018;  
• 11th October 2018;  
• 22nd November 2018; and 
• 8th November 2018. 

We believe that we will see exponen  al growth in numbers 
in 2018 and with the growth we have had to date, expect 
next year to be even more amazing. 

ith that being said the GW

Events dates 
to diarise 

in 2018
The end of the year is 

fi nally upon us. It’s that 
 me of the year where we 

refl ect on the past year and 
prepare for the year ahead.

t
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A charitable cause
As customary, members were asked to 
bring along a R100 cash dona  on for the 
nominated charity, Wings of Inspira  on Care 
Centre. A wing of Inspira  on Care Centre 
helps under-privileged children, orphans and 
families.

We would like to thank each one of you for 
your dona  on and to Insure Group, who 
donated an addi  onal R5 000.

Lucky draws 
A few lucky ladies walked away with prizes 
donated by sponsors. We would like to 
thank the sponsors who contributed to the 
prizes:
• MUA Insurance
• Standard Bank
• Allianz
• SATIB Insurance Brokers
• Hollard
• Constan  a Insurance
• Emerald Africa
• Centriq Insurance

Thank you
GWII would like to thank the main sponsors 
Marsh and Emerald Africa and co-sponsors 
Digicall, Econorisk FSP, First Equity, Mirabi-
lis, One Financial, Praesidio Risk Managers, 
Road Cover, SHA Specialist Underwriters, 
Transi  on Risk and Willis Towers Watson for 
their sponsorship and support for this event. 
Without them this would not have been 
possible.

A big thank you also goes out to Insure 
Group for once again sponsoring our pho-
tographer and SHA Specialist Underwriters 
for carrying our insurance. And lastly, to all 
GWII members thank you for a  ending this 
event.

On a fi nal note, our 2018 events can be 
found on www.thecalendar.org.za so book 
these events into your diaries and un  l our 
next event, we wish you have a wonderful 
and safe fes  ve season, and a blessed 2018.

SURE

Transi  on Risk 
Solu  ons (Pty) Ltd



From tradi  onal with all the trim-
mings, to hipster-style minimalism, 
the Christmas tree in your lounge 
says as much about you as it does 

about your Christmas itself …

Picture perfect
Your tree is: The ‘Douglas Fir’ with all the ex-
tras. Whether it’s plas  c or you’ve imported 
it from Canada, your great green giant is 
the most lush, most Christmassy Christmas 
tree that ever there was. If you could import 
snow for a be  er eff ect, you would.

You are: A tradi  onalist who starts planning 
Christmas before the shopping malls do. You 
aim for the Norman Rockwell Christmas card 
image and will pay decorators to get the job 
done if you can.

I’m not going to say you’re a s  ckler for per-
fec  on, but you’re a s  ckler for perfec  on. 
Your tree ornaments are chosen for style 
and probably each cost the price of a small 
car. Everyone loves your par  es because 
you’re the Bree van de Kamp in your circles 
and there’s not one detail you haven’t 
thought of.

The family get together
Your tree is: A pavement special, tradi  onal-
cut child pleaser that was bought by that 
guy who brings his bakkie round to the 
neighbourhood every year.

You are: Probably a parent who is only 
ge   ng a tree to keep your kids smiling and 
would happily rather spend the  me nap-
ping if given an op  on. S  ll, you might as 

well have a place to put the presents. 

Ge   ng the tree and pu   ng the decora  ons 
up is probably a last-minute aff air, weighing 
more heavily towards anxiety than Christ-
mas cheer. Whoever has to detangle the 
lights wins the Xanax. Your ornaments are 
an assortment of end-year school projects 
and the youngest gets to put the angel, star 

or Darth Vader ornament on the top of tree.
The Christmas miracle is that you manage to 
survive past New Year!

The plastic fantastic, tinsel town
Your tree is: Probably plas  c, possibly silver, 
and what a tree would look like if Santa 
farted on it. It has all the lights, all the 
colour, all the  nsel, all the decora  ons, 
because more is more and Christmas needs 
a Chinese factory’s worth of cheer to make 
it worthwhile.

You are: S  ll a child at heart, love Boney M 
and sing along to Christmas carols in shop-
ping centres. You have a box of decora  ons 
you’ve collected over the years but s  ll 
feel the need to add to it annually. You are 
literally surprised every  me you open the 
box, as if you didn’t pack it all away the year 
before. You are the reason rom-coms and 
Hallmark exist. Your friends think it’s all very 
cute but probably want you to stop playing 
the carols.

Next level plas  c fantas  c includes the fi bre-
op  c trees. If this is you, you’re probably a 
bit of a nerd.

Minimal styled
Your tree is: Barely a tree. These are the 
bare-bones wooden, metal, feather or 
cutlery art pieces that seem to be repre-
senta  ons of Christmas trees, but no-one 
but you can be sure. Instead of baubles you 
have small origami lamas; instead of  nsel 
you have woven together stems of thyme 
and Himalayan berries. If you’ve moved into 
next-level minimal, you don’t even have a 

tree – your tree is a bowl of glass balls fi lled 
with red gli  er … or some equally stylish 
feature.

You are: Probably a designer or ar  st. You 
are the reason home & décor magazines 
exist.

You like Christmas not for the cheer that 
other people feel, but because it’s the 
perfect excuse to buy the latest Japanese-
inspired bamboo cover for your iPad or cre-
ate the clever, perfectly wrapped gi  s you’re 
so well-loved for. You are the most stylish of 
your friend circle and believe laughter is for 
the weak.

The barely-there tree
Your tree is: Probably beaded and/or very, 
very small. There’s nothing on it, because ei-
ther the beads are a eye-bus  ng assortment 
of colours or the decora  ons are moulded 
onto the tree, along with its coa  ng of snow.

You are: Not sure why you have a tree. 
Someone said you probably should get one, 
so you picked one up at the Crazy Store. You 
don’t mind the nod to the fes  ve season, 
but there are other things to focus on, like 
ge   ng your holiday on.

You’re likely to be single, living alone or in a 
commune. If you choose to have kids, you’ll 
probably be the one who suddenly has 
‘lots of things to do’ when it comes  me to 
untangle those lights.

The Change Exchange featured on 
All4Women h  ps://goo.gl/5X8GTj

What kind of 
Christmas tree 

are you?
Tradi  onal with all the trimmings or 
hipster-style minimalism – what does 
your Christmas tree say about you?



GWII Treasurer
Carla Jordan

Emerald Risk Transfer
(Pty) Ltd

Committee member
Nomusa Ramushu
Business Development Director
AXA Africa Specialty Risks

GWII Chairperson
Nicky Eveleigh
Divisional Executive     
Marsh Africa

GWII Marketing 
& Communications
Rianet Whitehead
Editor - FAnews

Committee member
Michaela Phillips 
Portfolio Executive 
Emerald Risk Transfer
(Pty) Ltd

Committee member
Michelle Schreuder-Rankin
Admin Manager - FAnews

Committee member
Tracy Hurst
Brand & Marketing
Emerald Africa

Committee member
Zanele Dintwa 
Head: Employee Engagement & 
HRBP: Retail & Broking
Aon South Africa (Pty) Ltd

Committee member
Tove Sithole
Reinsurance Accounts Technician
Hollard

Committee member
Tammy Jackson
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Hollard
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GWII PROUDLY INSURED BY

FAnews is the

media sponsor
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