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Great sponsorships
We have been very fortunate to 
attract some major SPONSORSHIPS 
this year. Fantastic companies have 
hosted us at the functions which 
we have organised thus far and we 
have also received stunning gifts for 
the goodie bags and for raffle prizes. 
Thank you once again to all those 
who helped out in any way.

We believe that we will see EXPO-
NENTIAL GROWTH in numbers in 
2015 as one of our big focus areas 
is to attract more brokers. Whilst 
the growth we have had to date and 
expect next year is amazing, it also 
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What an exciting year! 

Fulbright. This was very successful 
and great fun, and the feedback we 
received was once again phenomi-
nal. For the ladies who joined us and 
had some fun in the photobooth, 
please visit our Facebook page for all 
the photos.

brings with it many challenges and 
some responsibilities from us as the 
committee. 

The main reason why we started this 
initiative, and why we have attracted 
so many members to date, is to 
network with other people in our 
dynamic industry. 

This leads us to remind you that 
the ANNUAL MEMBERSHIP FEE of 
R250 per person per annum will 
take effect from 1 January 2015. By 
charging a membership fee we will 
be in a position to hire larger venues, 
book professional speakers and do 
things that you, our members, have 
expressed an interest in. 

Details on the fees and payment 
methods will follow in January 2015. 
If your companies are paying on your 
behalf, you are welcome to request 
invoices or pose any further queries 
to admin@gwii.co.za.

We wish you a wonderful and safe 
festive season, and a blessed 2015.

Annelot, Carla, Michelle, Rianet, Junia, 
Charlene, Janine, Michaela.
Gauteng Women in Insurance Committee 

GAUTENG WOMEN IN INSUR-
ANCE (GWII) has grown to a 
stunning 750 (and counting) 

women working in the short-term 
insurance industry. Over the past few 
months we have come to realise that 
we are working in an industry filled 
with passionate and eager women 
who really understand the benefits 
and importance of networking. 

A big THANK YOU to all our members 
for all the contributions we received 
towards the charities which we 
supported during 2014 . . . we have 
been overwhelmed by the kindness 
and generousity of all our ladies. 
Without your continued support we 
would not have been able to make 
such a difference in the lives of many 
people.

The last event for 2014 was held 
on 20 of November at Norton Rose 

Its official, the GWII newsletter has been 
named ‘woman 2 woman’. The newsletter 
name was chosen by attending members 
of the ‘Bring on the bling’ event. The funky 
monthly newsletter name represents what 
Gauteng Women in Insurance stands for. 

Congratulations to Desiree Govin-
dasamy for winning the ‘what’s in a 
name’ competition. A cash prize of 
R500 is on it’s way to you. 
We thank all the members who sent 
their suggestions.

The name of the game winnerSelf-worth 
comes from 
one thing - 

thinking that 
you are worthy.

- Wayne Dyer
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Most people often 
associate the word 
‘bling’ with expensive 
and flashy jewelry, 

clothing, or other possessions. In 
other words, dressing or adorning 
in a flashy way, imitative of jewelry 
clashing together or of light reflect-
ing off jewelry.

With this in mind, there is also no 
such thing as too much bling. The 
point is to show off pricey and 
flashy clothes and jewellery, even 
if it is fake. What girl doesn’t love 
bling? We’re not just talking about 
diamonds, although of course 
that’s the ultimate in bling. But 
we’re just as much in love with 
anything that glitters, sparkles 
and shines and what better way 
to play dress-up than to throw a 
bling theme party that not only 
condones it, but makes it a require-
ment in order to celebrate all that 
glitters!

The is exactly what the ladies from 
Gauteng Women in Insurance 
(GWII) did as they gathered for a 
fun networking session at Norton 
Rose Fulbright in Sandton on the 
20th of November.

The GWII year end function was 
a hit as Norton Rose Fulbright 
opened their doors for us and we 
had a spectacular area to host the 
event. In association with Mutual 
and Federal, Arch Underwriting 
Managers and AIG the event was 
about having fun in a social atmos-
phere. 

Themed “Bring on the Bling” the 
night was but glitz and glamour as 
the ladies and nibbled on mouth-
watering canapés while socialising 
with peers on current industry 
developments and trends.

The X factor
There is nothing that brings a smile 
to our face like a pretty ring, jangly 
necklace, or some sparkly earrings. 
Big, small, real or fake, understated 
or over-the-top, jewelry fits the 
spirits. It also lifts a look. 

Glittery, metallic and shiny clothing 
was one way to get noticed as the 
ladies dazzled in tops and dresses 
that sparkled. The ladies were 
loaded up on the shiniest jewelry 
and accessories including diamond 
earrings, rings, diamond-encrusted 
watches, bracelets, rhinestones, 

gold and silver jewelry, anklets and 
necklaces, topped off with shiny 
purses. 

Mirrored mosaic candle holders 
adorned the tables and sparkled 
throughout the night. To top it all 
off the ladies brought out their 
fun, spontaneous sides as they 
headed for the blingy and funky 
photo booth that was decked out 
with cool props including pink fuax 
fur, black and white feather boas 
and glittery top hats. These simple 
elements transformed the venue 
into a picture of elegance embel-
lished with sparkling silver and 
black glitter that added an element 
of pizzazz, not to mention the 
breath mints made available to the 
ladies that were kindly sponsored 
by Europcar.

Bling it on
Having seen and judged the ladies 
according to the most blingy 
item of clothing, the most blingy 
jewellery,the most blingy face, the 
most blingy handbag and the best 
dressed for the evening GWII Com-
mittee member Janine Smith and 
Rianet Whitehead, GWII Marketing 
and Communications committee 
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member handed out goodie bags to 
the deserving winners, followed by a 
lucky draw.

The deserving winners walked away 
with amazing prizes such as bottles 
of Morena champagne sponsored by 
Fulcrum, bottles of bubbles sponsored 
by Standard Bank, two shopping gift 
vouchers sponsored by Centriq to the 
value of R750 each, four goody bags 
filled with yummy treats including spe-
cially made chilli sauce and Amarula 
sponsored by Camargue.

A notebook and 16 gigabyte memory 
stick were sponsored by SASRIA, two 
large umbrellas sponsored by AON, a 
Sorbet voucher valued at R500 kindly 
sponsored by Genassist, steak knives 
sponsored by Tracker, four travel 
mugs, an exclusive pen and pencil set 
kindly sponsored by Mutual & Federal, 
a limited edition Nelson Mandela 
coin set in silver sponsored by Gem & 
Jewel, two beautiful crystal necklaces 
sponsored by ACE and two Swarovski 
perfumes kindly sponsored by Aquari-
us Underwriting Managers (AUM). 

Donations
All the donations from this event, 
amounting to R14 400, which included 
the generous amount from Insure 
Group of R5 000 and a further R2 000 
from AC & E Engineering Underwriting 

Managers and AC & E PI & Liability Un-
derwriting Managers were donated to 
the Johannesburg Care Foundation 
whose mission is to assist the aged and 
children materially and financially. The 
Foundation’s commitment to care for 
the under privileged, elderly, sick and 
poor is supreme to their constitution.

A collaborative effort
GWII is extremely proud of the level 
to which the association has grown 
and believes the events held provide 
an excellent opportunity for profes-
sionals who work in the insurance and 
financial services industry to network, 
exchange information and build on 
existing relationships.

GWII would like to thank all the spon-
sors: Norton Rose Fulbright South Af-
rica, Mutual and Federal, Arch Under-
writing Managers, AIG, Insure Group, 
Standard Bank, Tracker, AUM, Centriq, 
Gem & Jewel, Fulcrum, Camargue, 
SASRIA, AON, Genassist, Europcar and 
ACE for their support.

The individual membership program 
has also continued to flourish and we 
thank our individual members for their 
support. 

We have many surprises in store for 
next year and until then, we wish you 
a happy festive season!
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One of the most popular holy days on the Christian calendar, 
Christmas honours the birth of Jesus, and is observed by most 
Christian churches. The name “Christmas” did not appear until 
the eleventh century. The word comes from the Old English 

Cristes Maesse, which means “the Mass of Christ.” 

Christmas history
The earliest records mention a feast held in the Church at 
Alexandria, Egypt, around AD 200, to honour the Nativity. The 
celebration of Christmas did not become a church-wide cel-
ebration until the late third and early fourth centuries. 

A variety of dates have been associated with the Feast 
of the Nativity. Western churches observed the feast on 
the 25th of December, while most churches in the East 
observed it on January 6th (Epiphany). The one exception 
seemed to be the Church at Constantinople, where the 
designated date mirrored that of the Western Church. 
By the end of the fourth century, almost all Christian 
churches had accepted the December date. 

What is the true meaning of Christmas?
Though the Church in Rome maintained that De-
cember 25th was the actual birth date of Jesus, the 
most likely date (according to civil and historical 
records) was sometime around the Jewish Feast 
of Tabernacles, which was celebrated in autumn. 
The unanimous adoption of the December date 
came about as an attempt by the Church to 
integrate Christian ideals into the Winter Sol-
stice festivals celebrated during that season.  

In the East, the Festival of the Invincible Sun 
was the major winter celebration. In Rome, 
meanwhile, the Saturnalia literally closed 

down the region for twelve days. As Christian missionaries ventured into 
Northern Europe, they were exposed to the Feast of Yule, a widespread 

solstice celebration for many tribes and clans. While adopting a Christian 
focus for these festivals, the Church allowed many of the customs and 

traditions associated with their older significance to remain. 

Celebration of Christmas in Church 
Christmas Eve services often include popular Christmas cus-
toms such as candlelight vigils, plays re-enacting the Nativity 

from the Gospel of Luke, and hymns sung by children. Cer-
emonies on Christmas Day include three Masses, special 
readings from Isaiah and the Gospel of Luke, and elabo-

rate hymns and carols. Many churches are decorated 
with candles, greenery, and nativity scenes. For many 
people around the world, Christmas is the high point 
of the Advent season, which honours the birth of the 

Son of God. It is a joyous time for many Christians 
as they give thanks to God for His infinite love and 

mercy. 

Christmas Customs
Many ancient Christmas customs survive to 
this day. Decorations of evergreen wreaths, 

holly, and mistletoe, along with Christmas 
trees, are found in many homes during 
this season. Colored lights and candles 

are often displayed. Christmas gift-giving 
is an intimate time for many families. 

Children’s eyes light up at the mention 
of Santa Claus or Father Christmas. In 

England, the Twelve Days of Christ-
mas are a time of great banquets, 

carolling throughout neighbour-
hoods, exchanging presents, and 

attending parties.  

Christmas and its meaning
Because gift-giving and many other 
aspects of the Christmas festival 
involve heightened economic activ-
ity among both Christians and non-
Christians, the holiday has become 
a significant event and a key sales 
period for retailers and businesses. 
The economic impact of Christmas 
is a factor that has grown steadily 
over the past few centuries in many 
regions of the world.

Christmas tree
During the Christmas season it’s 
wonderful to pass houses with 
majestic trees in the living rooms, 
windows all decked out in lights, 
garlands, and ornaments. Putting 
decorations on a Christmas tree is 
a time-honoured tradition for many 
households, although Christmas 
tree decorating as we know it now 
didn’t gain popularity in America 
until the late 19th century. 

Early decorations were mostly 
homemade ornaments and brightly 
dyed popcorn garlands, but today’s 
decorations include everything from 
souvenir ornaments to vinyl records 
and of course lots of twinkling lights
Sources:
http://www.sharefaith.com/guide/Chris-
tian-Holidays/whats-the-true-meaning-
of-christmas.html 
http://en.wikipedia.org/wiki/Christmas
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Ingredients
1/2 lb. dried figs
1/4 lb. raisins
2 oz. candied cherries, coarsely 
chopped
2 oz. dried apricots, coarsely chopped
1 Tbs. honey
2 Tbs. dry sherry
1 Tbs. freshly squeezed lemon juice
6 oz. chopped pecans
Kosher salt
1/2 lb. unsalted butter, at room tem-
perature
1/2 tsp. ground cloves
1/2 C. superfine sugar
1/3 C. light brown sugar, firmly packed
1 egg
2 2/3 C. all-purpose flour

Instructions
Time needed: 14 hour preparation + 
20 min cooking
Serving Size / Yield- 60

Snip off the hard stems of the figs with 
scissors or a small knife and coarsely 
chop the figs. In a medium bowl, com-
bine the figs, raisins, cherries, apricots, 
honey, sherry, lemon juice, pecans, 
and a pinch of salt. Cover with plastic 
wrap and allow to sit overnight at 
room temperature. 

In the bowl of an electric mixer fitted 
with the paddle attachment, cream 
the butter, cloves, superfine sugar, and 
brown sugar on medium speed until 
smooth, about 3 minutes. 

With the mixer on low speed, add the 
egg and mix until incorporated. 
With the mixer still on low, slowly add 
the flour and 1/4 teaspoon salt just 
until combined. Don’t over mix! 
Add the fruits and nuts, including any 
liquid in the bowl. 

Divide the dough in half and place each 
half on the long edge of a 12 by 18-inch 
piece of parchment or waxed paper. 
Roll each half into a log, 1 1/2 to 1 
3/4-inch thick, making an 18-inch-long 
roll. Refrigerate the dough for several 
hours, or until firm. 

Preheat the oven to 350 degrees. With 
a small, sharp knife, cut the logs into 
1/2-inch-thick slices. Place the slices 
1/2-inch apart on ungreased sheet 
pans and bake for 15 to 20 minutes, 
                                    until lightly golden.

Holiday Fruit Cake CookiesChristmas 
Eggnog

semble custard. Never let the mixture to reach 
boiling point!! 

Pour and strain the mixture into a jug, mak-
ing sure to remove the cloves. Stand jug in the 
fridge for an hour or two. 

Gently stir in the cream, light rum, remaining 
vanilla and ground nutmeg. Put back into the 
fridge overnight. Serve in cups with a little extra 
ground nutmeg, cinnamon or baking cocoa 
sprinkled lightly on top. Serves: 8.

Ingredients
12 egg yolks
5 cloves, whole
4 cups milk
4 cups cream
3 cups light rum
1+ 3/4 cups sugar
2+ 1/2 teaspoons vanilla essence
1 teaspoon cinnamon, ground
3/4 teaspoon nutmeg, ground

Instructions
In a saucepan over low heat, blend the 
milk, cinnamon, cloves and half a teaspoon 
of the vanilla essence. Keep stirring while mix-
ture heats, and remove from heat just before 
boiling point. 

In a bowl, mix together the sugar with all those 
egg yolks. Make sure you whisk them well so 
that they’re light and fluffy. Gently and a little at 
a time, pour in the milk mixture while continu-
ing to whisk. 

Transfer mixture back into your saucepan over 
a medium heat while continuing to stir. Keep 
stirring until your eggnog mixture starts to re-

Join Gauteng Women In Insurance (GWII)
Whether you are planting the seeds of a new career in the short-term 
insurance industry or you are growing an established career to new 
heights, Gauteng Women in Insurance brings you the knowledge, the 
inspiration, the support, the connections, and the innovative ideas you 
need to succeed. Join us by completing the membership form on:
http://www.gautengwomenininsurance.co.za/joinus.html

Sources:
http://www.food.com/recipe/christmas-
eggnog-12606
http://www.recipe4living.com/recipes/
holiday_fruit_cake_cookies.htm
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As Rene Wade, Founder of 
The Femine Woman said, 
“a genuine and high qual-
ity woman holds herself 

and thinks of herself highly regard-
less of what life circumstances may 
be present, and despite what other 
people may think. A classy woman 
does not judge herself regard-
less of what mistakes she might 
make and knows that aiming for 
perfection is really failure because 
it is just a way to beat yourself 
up inside. Moreover, because of 
these attributes, a classy woman 
can handle all social situations and 
conversation with confidence.”

“What is classy is special. Classy is 
something you do not get on your 
average street corner. You cannot 
be classy if you do not think you 
are classy. You have to start by 

believing you are top stuff. It is 
your job to market what you have, 
and to market yourself, you have 
to believe you are it. A high quality 
woman is a woman of value and a 
woman of value is one who values 
the happiness of others, and who is 
considerate,” continues Wade.

Most people assume a lady has to 
dress like she just walked out of the 
Victorian era, but in reality, a lady is 
nothing like that. A lady is someone 
who makes everyone around her 
feel loved and respected no matter 
where she is. She blends in when 
she has to, and stands out grace-
fully when the need arises. A lady 
is the epitome of womanhood. She 
is grand and gorgeous, elegant and 
graceful. She grabs attention with-
out secret glances, and demands 
respect without words. She is the 

kind of woman other women want 
to be and other men want to be 
with.

Let us look at another example 
of an iconic woman who carried 
herself gracefully.

GRACE KELLY
As an era that defined true glam-
our and class; there were four 
reigning queens of the screen who 
embodied Hollywood glamour 
and class: Elizabeth Taylor, Audrey 
Hepburn, Grace Kelly, and Marilyn 
Monroe. Taylor’s transcendent 
beauty, Hepburn’s phenom-
enal style, Kelly’s elegant and 
poised character, and Monroe’s 
tragic allure illuminated the 
screen and made them into the 
legendary stars we know them 
as today. 

Each of these actresses were at 
their prime in the 1950s; dur-
ing this time, these women’s 
most memorable films were 
produced, thus, launching 
them into full-fledged stardom.

Grace Patricia Kelly was a 
highly popular American film 
actress in the 1950s, who, after 
marrying Prince Rainier III became 
known as the Princess of Monaco.

Her life
Grace Kelly was a beautiful, classy 
stage actress who became an 
Oscar-winning movie star. In five 

years she starred in 11 motion 
pictures and, while at the top of 
her popularity Grace Kelly was one 
of the most admired women in the 
world. Even today, she is upheld as 
a standard of beauty, grace, and 
style. 

Both literally and metaphorically, 
Grace Kelly was the cinema’s fairy-
tale princess; beautiful, elegant, 
and impossibly glamorous, she 
transcended the limits of Hol-
lywood aristocracy to attain the 
power and glory of true royalty.
After embarking on an acting 

career in 1950, at the age of 20, 
Grace Kelly appeared in New York 
City theatrical productions and 
more than 40 episodes of live 
drama productions broadcast 
during the early 1950s Golden Age 
of Television. In October 1953, 

Kelly gained stardom from her 
performance in the film Mogambo. 
This film won her a Golden Globe 
Award and an Academy Award 
nomination in 1954. 

She had leading roles in five films, 
including The Country Girl, for 
which her deglamourised perfor-
mance earned her an Academy 
Award for Best Actress.

Kelly headed the U.S. delegation 
at the Cannes Film Festival in April 
1955. While there, she was invited 
to participate in a photo session at 
the Palace of Monaco with Prince 
Rainier III, the sovereign of the 
principality. After a series of delays 
and complications, Kelly met the 
prince in Monaco. At the time of 
her initial meeting with Rainier, 
Kelly was dating the French actor 
Jean-Pierre Aumont. 

Upon returning to America, Kelly 
began work on The Swan, in which 
she coincidentally portrayed a 
princess, and she meanwhile began 
a private correspondence with 
Rainier.

In December 1955, Rainier came 
to America on a trip officially des-
ignated as a tour, although it was 
speculated that Rainier was actively 
seeking a wife. A treaty with France 
in 1918 had stated that if Rainier 
did not produce an heir, Monaco 
would revert to France; this was as 

ICONIC WOMAN FOCUS 
continued

 

GRACE 
KELLY

(Continued on next page>>)
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a result of the Monaco Succes-
sion Crisis of 1918. 

At a press conference in the 
U.S., Rainier was asked if he 
was pursuing a wife, to which 
he answered, “No.” Then a 
second question was posed: 
“If you were pursuing a wife, 
what kind would you like?” Rainier 
smiled and answered, “the best.”

A royal wedding
The prince once described his ideal 
bride: “I see her with long hair 
floating in the wind, the colour 
of autumn leaves. Her eyes are 
blue or violet, with flecks of gold.” 
Rainier met Kelly and her family, 
and after three days, the prince 
proposed. 

Kelly accepted and the families 
began preparing for what the press 
called “The Wedding of the Cen-
tury.” Preparations for the wedding 
were elaborate. The religious wed-
ding was set for April 19, 1956. 

News of the engagement was a 
sensation, even though it meant a 
possible end to Kelly’s film career. 
Alfred Hitchcock quipped that he 
was “very happy that Grace has 

found herself such a good part.”

On April 4, 1956, leaving from Pier 
84 in New York Harbor, Kelly, with 
her family, bridesmaids, poodle, 
and over eighty pieces of lug-
gage, boarded the ocean liner SS 
Constitution for the French Riviera. 
Some 400 reporters applied to sail, 
although most were turned away. 
Thousands of fans sent the party 
off for the eight-day voyage, and in 
Monaco, more than 20,000 people 
lined the streets to greet the future 
princess consort. 

Kelly’s wedding gown was the most 
expensive garment that MGM de-
signer Helen Rose had ever made. 
It used twenty-five yards of silk taf-
feta and one hundred yards of silk 
net. Its 125-year-old rose point lace 
was purchased from a museum 
and thousands of tiny pearls were 
sewn on the veil.

She retired from acting at the age 
of 26 to marry Prince Rainier and 
begin her duties in Monaco. She 
and Prince Rainier had three chil-
dren: Caroline, Albert and Steph-
anie. She retained her American 
roots, maintaining dual U.S. and 
Monegasque citizenship. After her 
marriage to Prince Rainier, Princess 
Grace became involved with phil-
anthropic work since she was no 
longer allowed to act.

A fashion icon
While pregnant with her daughter 
Caroline in 1956, Kelly was fre-
quently photographed clutching 
a distinctive leather hand-bag 
manufactured by Hermès. The 
purse, or Sac à dépêches, was 
likely a shield to prevent Kelly’s 
pregnancy from being exposed 
to the prying eyes of the pa-
parazzi. 

The photographs, however, 
popularised the purse and be-
came so closely associated with 
the fashion icon that the purse 
would thereafter be known as 
the Kelly Bag. Kelly was inau-
gurated into the International 
Best Dressed List Hall of Fame 
in 1960.
Numerous exhibitions have been 
held of Kelly’s life and clothing. 
The Philadelphia Museum of Art 
presented Kelly’s wedding dress 
in a 2006 exhibition to mark the 
50th anniversary of her marriage. 
This famous dress, seen around 

the world, took thirty five tailors six 
weeks to complete. 

An exhibition of Kelly’s life as the 
Princess of Monaco was held at 
the Ekaterina Cultural Foundation 
in Moscow in 2008 in conjunction 
with Monaco’s Grimaldi Forum. 
In 2009, a plaque was placed on 
the “Rodeo Drive Walk of Style” in 
recognition of Kelly’s contributions 
to style and fashion.
After her death, Kelly’s legacy as 
a fashion icon lived on. Modern 
designers, such as Tommy Hilfiger 

and Zac Posen, have cited her 
as a fashion inspiration. During 
her lifetime, Kelly was known for 
introducing the “fresh faced” look, 
one that involved bright skin and 
natural beauty with little makeup. 
Kelly’s fashion legacy was even 

commemorated at the Victoria and 
Albert Museum of London, where 
an exhibit titled, “Grace Kelly: Style 
Icon” paid tribute to the star’s 
impact on the world of fashion. 
The exhibit included 50 of Kelly’s 
legendary ensembles. 

Kelly is remembered for her 
“college-girl” everyday fashion, 
defined by her pulled-together yet 
simple look.

Accolades
Grace’s poised, calm, cool and 
collected demeanour and blond 
hair often coiffed in a bun were 
the trademark that people came to 
recognise and love. She was often 
cast as the love interest of the 
leading man who was over 20 years 
older. She was chosen by Empire 
magazine as one of the 100 Sexiest 
Stars in film history and ranked in 
at number 5. 

She was voted the 12th Greatest 
Movie Star of all time by Premiere 
Magazine and ranked at number 
13 as Actress on The American 
Film Institute’s 50 Greatest Screen 
Legends.

Her on-screen beauty, self-confi-
dence and mystery enchanted the 
world, and her serenity and poise 
as Princess Consort piqued the 
media’s attention. Of this attention, 
she remarked with typical humour 
and grace.

GRACE 
KELLY

(Continued on next page>>)
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Giving blood is safe and 
simple, but whether 
you are a donor or 
non-donor, you may 

have questions about how it all 
works and what donating or host-
ing means to your community. 

About 40, 000 units of blood are 
needed every day. There are four 
main blood types: A, B, AB and O.
Type O- is the universal blood do-
nor and type AB+ is the universal 
recipient. Whole blood is com-
posed of three main components: 
red cells, plasma and platelets. 13 
tests (11 for infectious diseases) 
are performed on each unit of 
donated blood.

Blood needed
One unit of blood can support 
up to three lives. Shortages of 
any blood type can happen at 
any time, especially during the 
summer and winter months. 
Every two seconds, someone 
needs blood. Each year, a vast 
amount of people die without 
blood transfusions. Car accident 
victims can require red blood 
cell transfusions of 50 units or 
more. Severe burn victims require 
approximately 20 units of plasma 
during treatment.

Children being treated for cancer, 
premature infants and children 
having heart surgery need blood 
and platelets from donors of all 
types, especially type O. Some 
patients with complications from 
severe sickle cell disease receive 
blood transfusions every month, up 
to four units at a time.

A patient could be forced to pass 
up a lifesaving organ if compatible 
blood is not available to support 
the transplant.

Doing the right thing
Donating blood involves four easy 
steps. The four steps are:
1. Getting a medical history review;

2. Getting a quick physical exam 
- checking temperature, blood 
pressure, pulse and hemoglobin 
to ensure it is safe to give blood;

3. Donating blood; and lastly
4. Eating snacks to sustain energy.

The whole blood donation process 
only takes approximately 45 to 60 
minutes. After donating blood, you 
replace the fluid in hours and the 
red blood cells within four weeks.

It takes eight weeks to restore the 
iron lost after donating. You cannot 
get AIDS or any other infectious 
disease by donating blood. Giv-
ing blood will not decrease your 
strength. 

The most valuable gift you can 
give this Christmas - life...

Blood drives hosted by companies, 
schools, places of worship and civic 
organisations supply most of the 
blood donations across South Africa. 
If only one more percent of all South 
Africans would give blood, blood 
shortages would disappear for the 
foreseeable future.

Save lives
Donating blood is especially im-
portant if someone has blood type 
O negative which means they are 
universal donors and their blood 
can be used for all types of medical 
emergencies without testing. In fact, 
your one blood donation will be bro-
ken down into several components, 
enabling you, with just one donation, 
to save up to three lives!

A donor can donate blood every 56 
days, but because blood lasts only 42 
days after donation, regular donors 
are essential for sustainability. There 
are far fewer donors than recipients, 
so blood is always in short supply. 
Therefore, it is vital not to view a 
donation as a once-off exercise.

The South African National Blood 
Service (SANBS) provides an essen-
tial service within South Africa and is 
rated amongst the best in the world 
in the provision of blood and blood 
products, as well as in relation to the 
research and training provided.

Blood donors are true heroes. Enjoy 
the feeling of accomplishment know-
ing that you have helped save lives. 

Kelly says: “I would like to be 
remembered as someone who 
accomplished useful deeds, 
and who was a kind and loving 
person. I would like to leave the 
memory of a human being with 
a correct attitude and who did 
her best to help others.”

“I’m basically a feminist. I think 
that women can do anything 
they decide to do.”

GRACE KELLY

Source: 
http://www.biography.com/people/
grace-kelly-9362226#a-royal-
wedding
http://history1900s.about.com/od/
people/a/Grace-Kelly.htm
http://www.gracekellyonline.com/
biography/
https://mleon234blog.wordpress.
com/2014/11/13/remembering-
grace-kelly-actress-made-princess-
on-her-85th-birthday/
http://en.wikipedia.org/wiki/
Grace_Kelly


