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2Rest
Resting might sometimes seem 
difficult to make time for, but for 

the opposite reasons of working out! 
With exercising, you just don’t want to 
do it. With resting, you want to do it, 
but can’t because you have too much 
to do, or if you manage to close your 
eyes, a family member comes up and 
starts asking you questions. In reality, 
resting goes hand in hand with working 
out! Exercise gets your body going, but 
rest also helps re-invigorate your body 
and mind.
You don’t have to take an hour-long 
nap, or even close your eyes! Just take 
some time to recline however you feel 
most comfortable and forget about 
your responsibilities. 

We spend too much of our waking 
hours worrying about what we need to 
do, what we’ve done, what we should 
have done, and so on. Those thoughts 
have no room during your resting time. 
You don’t have to know how to medi-
tate to relax without sleeping; just let 
your mind go blank, or if you’d rather 
go to your happy place, try to focus on 
that rather than any real life worries.

3 
Nourish your soul
What makes you feel like you? 
You might be an accountant, but 

Life gets so busy with work, fam-
ily, and social engagements. It’s 
easy to let yourself get caught 
up in the grind and forget to 

take time for yourself, but if you start 
neglecting yourself, then all aspects 
of your life will suffer. It might seem 
hard to take time for yourself when 
everything else is demanding your 
attention, but you can start to stay 
balanced by taking these easy steps 
to manage your life.

1 
Work out
This might sound like more work 
for some of you—or is that just 

me? Trying to make time for the gym 
just isn’t something I get excited 
about, so it’s easy to push that to 
the bottom of my To Do list—and 
then never get to it. The sad thing 
is, I know once I go to the gym and 
get started on a workout, I’m going 
to feel great. Even walking or jogging 
around your neighborhood can make 
you feel better if hitting the gym isn’t 
your thing. 

Exercise gets your adrenaline going, 
gets your heart pumping, and helps 
circulate blood throughout your 
body. All of these things help your 
body and your mind feel invigorated.

Continued on p.2 >>
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feel like your true self is an artist. 
Or maybe you love to knit just to 
knit, even if you don’t sell your 
goods online. Perhaps you consider 
yourself a writer, even if no one 
has ever read your words. Any 
creative outlet you have needs to 
be explored, regardless of whether 
you want to “become” something 
noteworthy or not. Exploring crea-
tive endeavors unrelated to your 
full-time job will help you nourish 
your soul. So much time is spent 
at work that it’s easy to get caught 
up in that mindset and spend too 
much of your off time thinking 
about work tasks. Forget all of that 
when you clock out, and dedicate 
time to things that make you feel 
happy, and make you feel in tune 
with your true self.

4 Make time for your loved 
ones
It’s too easy to try to multitask 

by thinking about work or chores 
that need to be done when you’re 
with family. You might think that 
they’ll always be around so you 
can sit down and spend time with 
them later, but that’s often not 
true. Your family members all have 
their own lives, and though it may 
seem like you have to put yours on 
hold to spend time with them, take 
advantage of the opportunity and 

push the demands of life to the 
side. When you’re with your family, 
make sure you’re completely with 
them. If you keep worrying about 
what needs to be done next, you 
won’t enjoy your time with others. 

You need to have fun whatever 
you’re doing, whether it’s watching 
a movie, playing a game, mak-
ing dinner, or spring cleaning the 
house. Your priority should be the 
people, not what you’re doing or 
what should come next.

5Maximize your output
Multitasking is touted as being 
the way to get the most done, 

but that’s not true. Multitasking 
actually means you’re taking time 
and concentration away from one 
task and applying it to another, and 
when you try to go back to the first 
task, you have to take extra time 
to re-acquaint yourself with what 
needs to be done. Instead of trying 
to multitask and taking three times 
as long to finish three tasks, focus 
completely on one task at a time, 
and complete it before moving on. 
This will keep you feeling balanced 
instead of scattered. 

If you only have a certain amount 
of time for a task, whether you 
need to complete it before a dead-
line at work or before the kids get 
home from school, make the most 
of this time and do as much as 
you can instead of procrastinating. 
You’ll feel better once you finish 
your project, and you’ll get to relax 
when it’s over!

6Don’t be afraid to say no
Part of feeling frazzled and 
stretched too thin is saying yes 

to everything. Many people feel 
the need to never turn down a pro-
ject, social engagement, or favor. 
This can be detrimental because 
you won’t have time to complete 
everything, so you’ll cut corners on 
some of your tasks. Or, even more 
negative, you’ll stress yourself out 
and lose sleep because you’re 
so busy with all of these other 
engagements! 

Don’t be afraid to say no to more 
responsibility at work if it will affect 
how well you do your job. Say no 
to baking enough cupcakes for 
your kid’s entire class the night 
before the party. Saying no won’t 
make people hate you, but saying 
yes and failing to deliver will make 
you look bad. Don’t give excuses 
when you say no, either—just say 
you’re not able to handle the task 
at this time, and make sure you 
stay focused on keeping your life 
balanced.

http://www.lifehack.org/articles/
lifestyle/6-simple-ways-stay-balanced-
matter-how-busy-you-are.html

6 Simple ways to stay 
balanced no matter 
how busy you are

Our Next GWII Event

Still timefor more
What’s in a name?

If you as a member
have a bright idea for a 
name for our monthly news-
letter, please send your suggestions to 
admin@gwii.co.za before 30 November 2014. 
The winning entry will receive a R500 voucher.



3

Making dreams
come true
On 11 September the ladies from Gauteng 

Women in Insurance (GWII) gathered 
for a fun networking session at Emerald 

House in Waterford Office Park Fourways and 
Dignity Dreams was the nominated charity for 
the event. Cash donations were collected from 
the attending (and very generous) GWII mem-
bers and a further R5000 donation from Insure 
Group. The first computer programmer 

ever was a woman.
Today’s tech world is notoriously 

male-dominated, with women hold-
ing less than 25 percent of science, 
technology, engineering and math jobs 
nationally. And yet, the gentlemen of 
Silicon Valley owe a lot to the 19th-
century founder of scientific comput-
ing: Ada Byron, Countess of Lovelace, 
or “Ada Lovelace.”

Lovelace collaborated with Charles 
Babbage, the so-called “Father of 
Computers,” and wrote the world’s 
first computer coding algorithm. Byron 
wasn’t the only foremother of com-
puter science, though. During World 
War II, six women mathematicians, 
nicknamed the “human computers,” 
did most of the programming for 
one of the world’s first all-electronic 
computers. 

Women remained prominent in 
computer programming throughout 
the ‘40s and ‘50s, but their numbers 
decreased as the industry adopted a 
number of recruiting techniques that 
favored men in the late 1960s.
http://www.huffingtonpost.com/2014/08/15/male-
jobs-pioneered-women_n_5681903.html

Traditionally male 
jobs you didn’t know 

women pioneered

GWII donated the proceeds of the event 
to Dignity Dreams to sponsor 102 girls 
with feminine reusable pads.

To all the GWII ladies who donated 
towards Dignity Dreams, a huge thank 
you. The packs were handed out this 
week and the girls were elated! 

Here is a note from Sandra:
“Doing a handover to school girls is 
definitely the highlight of my work-
ing life. I love to meet the girls, to chat 
to them and see their reactions when 
they receive a pack and know that they 
never have to suffer the humiliation of 
using socks, rags, paper etc when they 
have their periods or worse still, missing 
school.

“My thanks to all the ladies who donat-
ed money and made the day so special. 
A special thanks to Carla, Annelot and 
Tracy who shared the day with us. And 
the ladies from ChildLine Orange Farm 
who facilitated the handover.”

Sandra Millar – DIGNITY DREAMS   
www.dignitydreams.com 
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The perfect 
pair of 
jeans for 
your body 
shape

Jeans are an essential in every 
woman’s wardrobe. But with 
jeans being so popular, there 
are so many different cuts and 

styles of denim on the market that 
shopping for your perfect pair can 
feel like an overwhelming exercise. 

If you are confused by all the 
choices out there, it is time to nar-
row down the choices and get back 
to basics. Once you know which 
cuts and styles suit your body type, 
it is easier to shop for the jean that 
is perfect for you. 

HOUR GLASS FIGURE

If you are an hourglass, you 
have a full bust and curvy 
lower half, with a smaller waist. 
The bootcut or flare jean is just 
for you. This silhouette which 
is fitted through thighs, and 
then flares out to wider hems 
starting at the knee flatters you 
because the wider bottoms 
balance out your generous 
hips, while the snugger fit up 
top helps to show off your best 
assets. To flatter your womanly 
figure, shop for a bootcut or 
flare jean that’s designed to fit 
a curvy body. 

What to avoid: Stay away from 
jeans without stretch -- you 
need it to help jeans follow 
your curves and avoid gapping 
at the waist. If you love the 
look of skinny jeans, go ahead 
and try them, but look for a 
style that is slim-fitting rather 
than tight, and avoid any with 
whiskering or fading at the 
hips (this can widen your body 
visually).

PEAR SHAPE FIGURE

Women with a pear shape figure 
will look great in jeans that 
elongate the legs and flatter a 
bottom-heavy build. If you are 
full through the hips, bottom 
and thighs and smaller above 
the waist, choose a trouser jean 
to create a long, continuous line 
from hips to hems. This sophisti-
cated jean is designed to mimic 
traditional trousers, with a broad 
waistband, a snug fit in the rear, 
seamed back pockets and wide 
legs, so it’s easy to style for work, 
as well as casual wear. If you are a 
pear who loves the look of skinny 
jeans, fake it with straight leg 
jeans. These jeans are cut to have 
a slim silhouette, which will look 
“skinnier” on a pear shape body.

What to avoid: Lighter denim 
washes draw attention to your 
larger lower body. Stick to slim-
ming dark wash jeans instead. 
Also keep an eye on back pocket 
size. Larger pockets flatter an 
ample behind, while smaller ones 
make your rear look bigger.

PLUS SIZE FIGURE

If you are plus size, your per-
fect jeans help to balance your 
bountiful hips and behind and 
elongate the legs, while skim-
ming over your curves, rather 
than squeezing them. While you 
can easily wear bootcut and flare 
styles, the straight leg jean is for 
you. The secret to this cut’s figure 
flattery is the way it falls in a long, 
lean line down the body, skim-
ming your shape without squash-
ing your legs. The form-fitting cut 
of this jean works to balance hips 
and thighs, for an overall slender-
izing effect, especially when you 
choose a dark wash denim.

What to avoid: Cropped styles 
can make your legs look stumpy, 
so pay attention to pant length 
you need jeans that skim the 
floor, to give your legs a longer 
look. When it comes to fit, avoid 
both low-rise jeans that give you 
a muffin top, and high-waisted 
styles that accentuate your belly. 
A classic, mid-rise style will work 
best on you.

BODY SHAPE FIGURE

If you are a slim-hipped boy shape, 
you probably want jeans that play up 
your best assets, and create a bit of 
a curvier silhouette. Many women 
with this body type have a flatter 
butt, too, and the right pair of jeans 
can help to boost your booty. You 
will look best in a skinny or super-
skinny jean that hugs your body 
tightly, with super-tapered legs at 
the bottom, to fake shapely legs and 
create a curvier silhouette from top 
to bottom. To amplify your behind, 
look for back pockets with flaps, 
embellishments or decorative stitch-
ing to bring attention to this area. 
Pockets that sit higher on the butt 
without extending down to tops of 
thighs also give visual lift to a flat or 
droopy bottom. 

What to avoid: If your body is 
straight up and down, stay away 
from styles with wider hems. Watch 
the rise, too – you will want to shop 
for a lower rise jean to add curves to 
your hips and behind, and stay away 
from too-high waists that your body 
can get lost in.

Continued on p.5 >>
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TALL BODY FIGURE

When you are tall, the key is find-
ing jeans with a long inseam that 
do not look like floods on you. Ide-
ally, the hems should fall to the 
bottom of your heels in the back. 
Lucky for you, many denim design-
ers now make jeans with a 36” 
inseam. As for what style works 
best, you can pull off just about 
any style. The denim cut for you is 
a straight leg or bootcut jean that 
shows off your long stems, while 
skimming over your legs without 
being too tight. You also look best 
in a mid-rise or low-rise fit, which 
add a flattering curve effect to 
your hips and bottom.

What to avoid: You may want to 
skip super skinny denim styles, 
as well as relaxed boyfriends. A 
straight or bootcut silhouette is 
really the most flattering to bring 
attention to your long legs. If you 
wear cropped jeans in warmer 
weather, avoid ankle-length pairs 
these can look like you bought the 
wrong length of jean -- and go for 
a mid-calf length.

PETITE BODY FIGURE

The perfect jeans for shorter 
women elongate the legs, giving 
you a longer, taller look whether 
you are a naturally slender, or 
a curvy petite body type. The 
straight leg jean is for you. This 
style falls in a long, vertical line 
from hips to hems, which visu-
ally elongates your lower half. 
To maximise the effect, choose 
a darker wash denim, rather 
than faded out pastels and paler 
blues, which can make your 
lower half look stumpy. Make 
sure your jeans fit you snugly, 
too, as your petite frame gets 
easily lost in baggy styles. When 
in doubt, buy a pair that fits 
tightly, as most jeans give a bit 
over time.

What to avoid: While slim-fitting 
jeans are flattering on you, do 
stay away from skinny jeans or 
any style with super-tapered 
hems. Also avoid cropped jeans 
(cut at the ankle or above), 
which make petite legs look even 
shorter.

If you had 60 seconds to intro-
duce yourself, could you get your 
message across? When forming 

new connections, your seemingly 
simple elevator pitch becomes a 
Hail Mary pass—one shot to get 
it right—and you can’t try again if 
you fumble.
 
Understanding how to communi-
cate your story effectively is just 
one important skill for women—
and really anyone, regardless of 
gender—hoping to take risks and 
achieve results in the workplace, 
explained Shelley Smith, founder 
and president of Premier Rapport, 
during the inaugural Women in 
AFCEA fall event. Ask yourself, “Is 
the risk greater if I do or is the risk 
greater if I don’t?”
 
Connecting successfully
Achieving success requires making 
connections, Smith explained, 
outlining what she calls the Wave 

of Connectivity. “When we further 
connect … we grow.” But before 
reaching out to others, it’s im-
portant to know yourself. Identify 
your passions and understand your 
personal brand. When you “live in 
your lane of passion,” you have the 
drive and focus to achieve goals. 
 
Write it down
Next, identify your most produc-
tive efforts. Smith argued that 80 
percent of revenue often comes 
from 20 percent of the work. Quit 
spinning your wheels on things 
that don’t generate results, she 
asserted. Understand what “will 
truly move the needle.” 

To start, write down everything 
you do during a 30-day period, cat-
egorize it in Excel and make a pie 
chart, advised Smith. Track your 
correlated expenses and revenue, 
and determine how you spend 
your time and what you’re worth. 

The results will likely surprise you, 
she said.
 
Finally, focus on delegation and ac-
countability, and when necessary, 
always be ready to stop, reflect 
and pivot.
 
True connections
Smith also emphasized true 
connections, both in person and 
online. When someone asks to 
connect on LinkedIn, Smith invites 
him or her for coffee if they’re 
local or to chat on the phone 
if they’re long distance. If they 
decline, she doesn’t connect. “You 
only want to grow with people on 
the same mission and path with 
you.” At in-person networking 
events, focus less on collecting a 
stack of business cards and more 
on meeting the right people.
 
http://www.afcea.org/
content/?q=node/13704

Connectivity 
crucial for 
women in the 
workplace
- By Rachel Lilly
 
Shelley Smith, Founder and President 
of Premier Rapport, discusses taking risks 
and achieving results at the inaugural 
Women in AFCEA event.
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Insurance claims statistics from 
Altrisk show that breast cancer 
and heart disease are the lead-
ing causes of critical illness and 
death claims among its female 
clients, and yet on both these 
fronts, women remain signifi-
cantly underinsured when it 
comes to securing their financial 
security during a health crisis.   

Ask yourself this question: 
Will you and your family 
be in a position to provide 

financially for additional expenses 
and the cost of lifestyle changes 
that may come with a disability or 
serious illness, or worse, the loss 
of an income provider?   

Women should not be lulled into 
a false belief that serious illnesses 
such as cancer and heart disease 
only affect men and the elderly. 
Altrisk statistics show that women 
remain significantly underinsured, 
and yet submit more critical illness 
claims than men.   

Claims causes 
• Of the total claims by women, 

23% are for critical illness, 30% 
are life claims and 22% are dis-
ability claims, often as a result 
of suffering a disabling critical 
illness.

• Of all Altrisk’s 2013 claims by 
women, breast cancer accounts 
for 23% and cardiac conditions 
account for 25%.  Both these ill-

nesses share equal prominence 
in female healthcare circles, 
and heart disease is no longer 
the ambit of middle-aged men.

• The age band of women with 
the highest number of critical 
illness claims submitted is 
31-50 years of age, the prime 
of your life and working career.  
The age band with the highest 
number of disability claims is 
41-50 years of age.

• Of all the cancer claims 
by women, breast cancer 
dominates as the leading claims 
cause, where the highest num-
ber of claims is in the age band 
41-50, followed by 51 to 60.  

• Heart disease and strokes 
are increasingly vying for the 
leading cause of death and 
critical illness claims by women, 
with the largest percentage of 
women falling between the 
ages of 41 and 50. This closely 
maps heart disease statistics 
in men where the age group 
41-50 also registers the highest 
percentage of claims for heart 
disease. 

• In terms of female sums as-
sured, the average sum assured 
on life is R780 000, and on 
critical illness it is much lower 
at R320 000.  When one consid-
ers the real costs of medical 
treatment, rehabilitation, lost 
income and any necessary life-
style changes, it soon becomes 
very apparent that women 
are still woefully underinsured 
when it comes to dealing with a 
serious health or life threaten-
ing crisis.  

The majority of the critical illness, 
life and disability claims are made 
by women between the ages of 
41 and 55. This is considered the 
prime of your life and when you 
are most reliant on your income 
for financial security and likely to 
have significant financial liabilities.  

More women are surviving cancer 
– but suffering financially
Cancer claims, particularly for 
breast cancer, are happening at 
increasingly younger ages.  This 
could mean that women are heed-

ing the call for early detection and 
diagnosis.  Altrisk has noted a dis-
tinct shift over the past five years, 
with an increase in early cancer 
claims, particularly for breast 
cancer.   There are more claims for 
stage I and II cancers, and a decline 
in claims for more advanced stage 
III and IV cancers. 

“The emphasis on pre-emptive 
screening and early diagnosis and 
treatment cannot be emphasised 
enough in the fight against breast 
cancer. Early detection and treat-
ment of breast cancer are impor-
tant factors in winning the battle 
and surviving with less extensive, 
invasive surgery – and with your 
finances intact,” says Andre Frone-
man, Product Specialist at Altrisk.  

This is why it is essential that you 
have the right insurance cover in 
place to protect your financial se-
curity, should you contract a criti-
cal illness. And women also should 
not neglect this type of insurance 
while they are young, either. 

“The reality is that you need to 
have cover in place when you are 
younger. This is the most produc-
tive time of your life, when you 
are most reliant on your income 
to meet financial obligations, take 
care of your family and secure a 
comfortable future,” he says.  

“Besides having to cope with 
the emotional and psychological 
trauma of cancer, the side effects 
of treatment can have a dramatic 
impact on your normal day-to-day 
activities and your ability to work 

and earn an income,” explains 
Froneman.

Today women are equal contribu-
tors to household income, if not 
breadwinners, and they play a 
crucial role as primary care givers 
in many households.  Yet a large 
proportion of these women re-
main underinsured when it comes 
to managing a worst case scenario 
such as a cancer diagnosis. 

“Make sure that you understand 
the financial consequences of 
what could happen if you were to 
contract a serious illness, and have 
a plan in place should this occur, 
because for most people insurance 
is the only way to manage the risk 
cost effectively,” he says. “The em-
phasis on breast health, especially 
during October as Breast Health 
Awareness month is not without 
good reason.”  

Early detection and diagnosis 
means that survival rates have 
gone up dramatically too. Almost 
two out of every three women 
with breast cancer now survive 
the disease beyond 20 years, 
compared to less than half in 
the 1990s. Research and early 
detection are at the heart of this 
progress.  

Read more at www.altrisk.co.za

* Statistics based on Altrisk’s 
assessment of its critical illness, 
disability and life insurance claims, 
made by women for 2013.    

Issued by:  
Teresa Settas Communications 

Financial planning for women: what should 
you prioritise?
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According to Rene Wade, Founder of The Femine Woman, “a 
genuine and high quality woman holds herself and thinks of her-
self highly regardless of what life circumstances may be present, 
and despite what other people may think. 

A classy woman does not judge herself regardless of what mistakes she 
might make and knows that aiming for perfection is really failure because 
it is just a way to beat yourself up inside. Moreover, because of these at-
tributes, a classy woman can handle all social situations and conversation 
with confidence,” she says.

“What is classy is special. Classy is something you do not get on your aver-
age street corner. You cannot be classy if you do not think you are classy. 
You have to start by believing you are top stuff. It is your job to market 
what you have, and to market yourself, you have to believe you are it.” 

A lady with class
“A high quality woman is a woman of value and a woman of value is one 
who values the happiness of others, and who is considerate,” continues 
Wade.

Most people assume a lady has to dress like she just walked out of the 
Victorian era, but in reality, a lady is nothing like that. A lady is someone 
who makes everyone around her feel loved and respected no matter 
where she is. She blends in when she has to, and stands out gracefully 
when the need arises. 

A lady is the epitome of womanhood. She is grand and gorgeous, elegant 
and graceful. She grabs attention without secret glances, and demands 
respect without words. She is the kind of woman other women want to 
be and other men want to be with.

Let us look at an example of an iconic woman who carried herself grace-
fully.

Jackie Kennedy
Jacqueline Kennedy, was the former First Lady, married to President John 
F. Kennedy in the late ’50s, early ’60s. Jackie carried herself in a polished 
way that looked as if she was sophisticated all the time. She was the 
perfect, All-American Queen of that era. Jackie ranked among the most 
popular of First Ladies. 

She was a stark contrast from her recent predecessors, who were all 
much older. She was not only young and attractive, but intelligent and 
cultivated. She possessed an innate sense of style and elegance. 

Elegant and poised even in moments of extreme crisis: Jackie Kennedy 

acted as a role model for women 
of her time and continues to 
remain so today. 

What are the elements that com-
posed such an iconic public figure 
and, of course, such a revered 
celebrity in the fashion world as 
well? Though her wardrobe re-
vealed her impeccable taste, it was 
not simply her outfits that made 
her so celebrated as a paragon 
of style. It was also how she pre-
sented herself: her graceful man-
nerisms and speech, the way she 
wore her clothes. She used all the 
components of self-presentation 
to her advantage.

Jacqueline Kennedy had a career 
as a book editor. She is remem-
bered for her contributions to the 
arts and preservation of historic 
architecture, her style, elegance, 
and grace. 

She was a fashion icon; her famous 
ensemble of a pink Chanel suit and 
matching pillbox hat has become 
symbolic of her husband’s assas-
sination and one of the lasting 
images of the 1960s. 

Fashion symbol
During her husband’s presidency, 
Jacqueline Kennedy became a 
symbol of fashion for women 
worldwide. In her first year in 
the White House, Kennedy spent 
$45,446 more on fashion than 
the $100,000 annual salary her 
husband earned as president 
(he donated the annual salary to 
charity). 

ICONIC WOMAN FOCUS: Jackie Kennedy

The way you 
carry yourself

Continued on p.8 >>
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Her clean suits with a skirt hem down to middle of the 
knee, three-quarter sleeves on notch-collar jackets, 
sleeveless A-line dresses, above-the-elbow gloves, 
low-heel pumps, and famous pillbox hats were over-
night successes around the world and quickly became 
known as the “Jackie” look. Her influential bouffant 
hairstyle, described as a “grown-up exaggeration of 
little girls’ hair. 

In the years after the White House, her style changed 
dramatically. Gone were the modest “campaign wife” 
clothes. Wide-leg pantsuits, large lapel jackets, gypsy 
skirts, silk Hermès head scarves, and large, round, dark 
sunglasses became her new look. She often chose to 
wear brighter colours and patterns and even began 
wearing jeans in public. Beltless, white jeans with a 
black turtleneck, never tucked in, but pulled down 
over the hips, was another fashion trend that she set.

Family first
It seems she always put her husband first then her 
littles ones. Family was very important to Jackie and 
to her famous husband John. She was very intel-
ligent (she spoke four languages), elegant, sweet and 
reserved. 

I am sure that Jacqueline Kennedy had lots of flaws. 
There were probably times when she failed her 
husband or children, or when she lost her temper or 
picked her nose. However, she is held on a pedestal 
because of the way she carried herself in public. She 
just emanated grace. 

Your role model should be one who gives of herself 
for others, who stands tall and smiles often, who 
thinks before she speaks. She should practice humility, 
gentleness, compassion and a quiet strength. And 
when you find someone like that, strive to imitate her 
characteristics, not her life, to be as graceful, loyal and 
elegant as she was.

Good posture
How can we take after Jackie to 
look our best in front of others? 
First of all, Jackie was a woman 
who knew how to carry herself. She 
had superb posture – most likely a 
result of years of horseback riding 
as a girl. Good posture can make 

you instantly appear confident – 
not to mention taller and thinner. 

Slouching, however, can make you 
look disinterested or sloppy, and 
can even give you back or jaw pain. 
So keep your shoulders straight 
and your head held high: you will 
seem and feel more alert.

Know your body type
Jackie also knew what types of clothes fitted her 
best. For formal affairs, she often chose empire-
waisted gowns (a high-waisted dress that gathers 
just below the bust and has a long, flowing skirt) 
in order to lengthen her legs. She also wore boat-
neck shirts in order to accentuate her collarbone, 
one of her most striking features. By knowing her 
body type and understanding what looked best on 
her figure, she was able to take fine clothes and 
make them look extraordinary.

And, naturally, there was her wonderful sense of 
style. Jackie had a penchant for French fashion; 
her year studying at the Sorbonne at age 20 per-
haps sparked this lifelong passion. 

She also had a remarkably colour-
ful wardrobe – sometimes daringly 
so – that is largely imperceptible in 
the black and white photographs 
that documented much of her time 
as First Lady. Her taste and choices 
of clothing have been imitated since 
she entered the public sphere, not 
only by millions of women around 
the world, but also by established 
designers such as Givenchy and Tom 
Ford.

Sources:
http://letterstodaughter.wordpress.
com/tag/jacqueline-kennedy/
http://socyberty.com/history/
jacqueline-kennedy-timeless-style-
icon-7/
http://search.safefinder.
com/?q=jackie%20kennedy%20
fashion%20and%20style%20
con&p=1&category=Images&st=dn
http://www.glogster.com/ljack/
jackie-kennedy/g-6n5ejojnrd68t-
21febuucgi

The way you carry yourself
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Your most adventurous 
member of the senior 
management team gets a 
new iPad and downloads a 

cloud storage app to keep files in 
sync when on the move.

Two weeks later, they lose their 
phone at a conference and your 
entire file archive has been down-
loaded, posted on the internet 
and tweeted across your industry 
from an anonymous account. It is 
likely you will ask, “what was going 
through their mind?!”

As it turns out, it might be a ques-
tion worth pausing on.

Data security
It’s increasingly clear that the rise 
of mobile means there’s no upper 
limit to the possible threat to your 
data security. Within this scenario 
many might blame the applications 
themselves, but the real challenge 
here is not so simple.

As is often the case with security, 
you can apply whatever technol-
ogy you want to control the situ-
ation but ultimately the weakest 
link may be the psychology and 
personal preferences of your indi-

vidual employees for how they use 
these applications.

Is there an app for that?
In a society where the answer to 
most problems is “there’s an app 
for that”, in the business world, 
this can result in your workforce 
becoming a well-meaning but on-
going loophole of vulnerability.

Bring Your Own Device and certain-
ly Corporately Owned Personally 
Enabled, may just as often mean 
Bring Your Own Apps; so how do 
you enable the business to delve 
into the world of apps at their fin-
gertips while continuing to protect 
the companies security and data?

We’ve put together an array of 
suggestions that, in our experi-
ence, can help you navigate this 
tricky and growing challenge, 
while still allowing your team the 
freedom to work in ways that 
make their life easier.

Make the most of internal 
communications
Most companies have some kind 
of regular company-wide update. 
Whether this is a newsletter with 
information that your workers are 

genuinely interested in or a regular 
conference call, make sure that 
the topic is part of the discussion 
– an exercise in influencing app 
psychology is about repetition and 
regularity.

Although, having said that, there’s 
a fine balance between banging 
your head against a brick wall and 
returning consistently to a theme.

Use real world app examples
Keep your eyes peeled for wider 
industry scares and errors that 
demonstrate the potential issues 
surrounding the misuse of apps 
in the workplace. This both roots 
the risk in real world scenarios and 
should help your staff to achieve 
the right balance between app use 
and when to be cautious.

Again, human minds are suckers 
for stories and emerging news can 

provide current and vivid examples 
that don’t feel like a boring school 
lecture. Since both the Android 
and Apple app stores are an ever-
changing landscape of innovation, 
they can also occasionally be 
entertaining, which never hurts to 
make them more memorable.

Get them on your side
It’s easy for your updates to start 
to become a limiting and nagging 
pain rather than an empowering 
warning, and you should probably 
assume that you won’t be suc-
cessful with 100% of your team. 
However, if you really want to cre-
ate a workforce that will look out 
for your data security as much as 
you do, ask yourself one question: 
What’s in it for them?

Psychologically; the more you 
can align their perception of the 
risks out there with the potential 

impact on the company, the better 
the rapport and your ability to 
work together to create a secure 
environment.

If you turn it on its head, the busi-
ness may be worried about losing 
valued data, but your employees 
might also not want to lose family 
pictures, videos and ultimately 
memories. By working as a team, 
you can increase the general 
vigilance of your organisation 
substantially.

Tread lightly
If you can instill one thought into 
your workforce, it’s this: be alert. 
Even things like simple apps that 
can seem innocuous could be 
potentially catastrophic to the 
business.

As much as you can use smart 
software to raise the barriers, 
sometimes the most powerful pro-
tection can come from turning one 
of your potential biggest threats 
into confident, informed allies. It’s 
an investment that will only pay off 
more and more as time goes on.

http://www.techradar.com/news/
software/applications/how-to-
navigate-the-growing-challenge-of-
apps-in-the-workplace-1227524

How to navigate the 
growing challenge of 
apps in the workplace
By Stephen Midgley

Even things like 
simple apps that can 

seem innocuous 
could be potentially 
catastrophic to the 

business.
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