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on me professionally. I don’t work 
with or for either of them. But I’ve 
been thinking about both incidents 
as part of a much larger issue, which 
is how women use the considerable 
power we wield over each other. 

Sometimes, it’s the power in the 
moment to make or break someone 
else’s mental state. Sometimes, it’s 
the power to take the status we 

Earlier this fall, I was conducting a 
bunch of interviews at a confer-
ence. After I finished one per-

fectly pleasant interview, the person I 
was interviewing, who is a prominent 
business leader, turned to me and 
said, “You are such a Stepford Wife.” 
Shocked, I responded, “Well, I can 
assure you no one has ever said that 
about me before!” The person, un-
fazed, continued to the audience. 

I totally lack the superpower ability 
to deliver the perfect zinger, and I 
felt like it would make things worse 
if I made a fuss, and frankly, I didn’t 
know what to do. So I tried to laugh 
it off. 

This person wasn’t a man. It was a 
woman who, for whatever reason, 
wanted to humiliate me.

A month or so before this event, I 
was at a high profile, glitzy confer-
ence. I’m never comfortable at 
such events. As an introvert, I don’t 
schmooze naturally, and I always feel 
like the proverbial sore thumb. But 
this time, a very senior woman who 
works for a major bank was seated 
across from me at dinner. Both dur-
ing dinner and cocktails afterwards, 

might have, whether in a social set-
ting or a professional one, and use it 
to elevate someone else. And some-
times, our power has career and 
financial implications for another 
woman. The way women treat each 
other also deserves some thought.

In candid moments
The sad truth is that we women 
aren’t always very good to each 
other. It isn’t just Hillary Clinton’s 
infamous categorization of Monica 
Lewinsky as a “narcissistic loony 
toon,” or Ann Coulter tweeting that 
“without fat girls, there would be no 
protests.” 

Who out there hasn’t experienced 
another woman knocking you 
down professionally, or refusing 
to support you? Among women in 
male dominated professions, some, 
in candid moments, will say that 
they didn’t get any help from the 
women who came before. Quite the 
opposite. The attitude has been, “I 
had to suffer, so do you too.” And it 
isn’t just in the professional world. 
What mother hasn’t experienced 
the cruelty of other women, who 
often seem to act like we’re all back 
in Mean Girls High?  >>>

she made a point of introducing me 
as a wonderful journalist who eve-
ryone should respect. She used her 
credibility and prominence to confer 
both on me, so that people were in-
clined to talk to me, instead of eyeing 
my name tag and walking away. She 
lifted me up.

Power in the moment
Neither person had any real impact 

 
 



The power to help
On the other hand, we have 
also all experienced the kind-
ness and support of other 
women, and boy, what a differ-
ence it can make. I have been 
working on a piece that involves 
women in the financial services 
industry. 

I’ve heard story after story 
about the importance of spon-
sorship, which is defined as 
using your own political capital 
and position to lift someone 
else up. I have experienced it at 
my children’s school, where the 
friendship of other women who 
understood the ropes helped 
me immensely. 

For all the power we have to 
hurt each other, we also have 
the power to help each other. 
When I sent a draft of this piece 
to a friend, she responded 
with a quote from Goethe: 
“I have come to the frighten-
ing conclusion that I am the 
decisive element. It is my per-

sonal approach that creates the 
climate. It is my daily mood that 
makes the weather. I possess 
tremendous power to make life 
miserable or joyous. I can be a 
tool of torture or an instrument 
of inspiration; I can humiliate or 
humour, hurt or heal.” Indeed. 

So here is my battle cry. Regard-
less of whether you do or do 
not do all the official mentor-
ing stuff, direct some energy 
toward helping other women, 
even if it is just an offer to have 
a drink with a colleague or sub-
ordinate, a friendly smile in the 
school pick up line, or a rescue 
of that woman standing alone 
at the cocktail party. If there’s 
a moment where you can be 
nasty or be gracious, where you 
can denigrate or congratulate, 
where you can shoot down 
or lift up, do the latter and if 
you are the recipient, please 
respond in kindness. 

Bethany McLean
Journalist

Giving blood is safe and 
simple, but whether you are a 
donor or non-donor, you may 
have questions about how it all 
works and what donating or 
hosting means to your com-
munity. 

About 40, 000 units of 
blood are needed every 
day. There are four main 

blood types: A, B, AB and O.

Type O- is the universal blood 
donor and type AB+ is the 
universal recipient. Whole blood 
is composed of three main com-
ponents: red cells, plasma and 
platelets. 13 tests (11 for infec-
tious diseases) are performed on 
each unit of donated blood.

One unit of blood can support up 
to three lives. Shortages of any 
blood type can happen at any 
time, especially during the sum-
mer and winter months. 

Every two seconds, someone 
needs blood. Each year, a vast 
amount of people die without 
blood transfusions. Car accident 
victims can require red blood cell 
transfusions of 50 units or more. 
Severe burn victims require ap-
proximately 20 units of plasma 
during treatment.

Children being treated for 
cancer, premature infants and 

children having heart surgery 
need blood and platelets from 
donors of all types, especially 
type O. Some patients with com-
plications from severe sickle cell 
disease receive blood transfu-
sions every month, up to four 
units at a time.

A patient could be forced to pass 
up a lifesaving organ if compat-
ible blood is not available to 
support the transplant.

Doing the right thing
Donating blood involves four 
easy steps. The four steps are:
1. Getting a medical history 

review;
2. Getting a quick physical exam 

- checking temperature, blood 
pressure, pulse and haemo-
globin to ensure it is safe to 
give blood;

3. Donating blood; and lastly
4. Eating snacks to sustain energy.

The whole blood donation 
process only takes approximately 
45 to 60 minutes. After donat-
ing blood, you replace the fluid 
in hours and the red blood cells 
within four weeks. It takes eight 
weeks to restore the iron lost 
after donating. You cannot get 
AIDS or any other infectious 
disease by donating blood. Giv-
ing blood will not decrease your 
strength. 

Blood drives hosted by compa-
nies, schools, places of worship 
and civic organisations supply 
most of the blood donations 
across South Africa. If only 
one more percent of all South 
Africans would give blood, blood 
shortages would disappear for 
the foreseeable future.
Donating blood is especially 
important if someone has blood 
type O negative which means 

 

 



Following the devastating 
fires that ripped through 
the Knysna region seven 
people died and thousands 
were forced to flee their 
homes.

The Garden Route fires 
that began on 7 June 
and stretched from 

Great Brak to Plettenberg Bay, 
wreaked the most destruction 
in Knysna where 846 houses 
were gutted and another 307 
were damaged. Of the 846 
houses destroyed, 150 were 
informal structures, and the 
rest formal dwellings. 

The suburb hit hardest was 
Knysna Heights, where nearly 
22% of houses burnt down.  A 
council survey of fire damage 
revealed that more than 50% 
of houses destroyed were not 
insured. Of the people who 
filled in the survey, 765 said 
they needed relief aid.

The situation is truly heart-
breaking, and in times like 

these, it is when we need to 
reveal the true depths of our 
humanity and generosity.

There is power in numbers
Gauteng Women in Insurance 
was inspired to help those 
affected by the wildfires in 
the Cape by pledging R2500 
to help the fire victims and in 
doing so, challenged compa-
nies in the insurance industry 
to join in.

Committing to this pledge, 
FAnews donated R3000, Pro-
fessional Risk Underwriters 
donated R5000, Cunningham 
Lindsey donated R3000, Em-
erald Africa donated R6500, 
SHA Specialist Underwriters 
donated R5000 and Leppard 
donated R8000. 

Totalling R33 000, all funds 
raised were donated to 
Eden Disaster Centre. GWII 
would like to thank all the 
companies who took part in 
the pledge. We can truly say 
there is power in numbers.

they are universal donors and 
their blood can be used for all 
types of medical emergencies 
without testing. In fact, your one 
blood donation will be broken 
down into several components, 
enabling you, with just one dona-
tion, to save up to three lives!

A donor can donate blood every 
56 days, but because blood lasts 
only 42 days after donation, 
regular donors are essential for 
sustainability. There are far fewer 
donors than recipients, so blood is 
always in short supply. 

Therefore, it is vital not to view a 
donation as a once-off exercise.
The South African National Blood 
Service (SANBS) provides an es-
sential service within South Africa 
and is rated amongst the best in 
the world in the provision of blood 
and blood products, as well as in 
relation to the research and train-
ing provided.

Blood donors are true heroes. En-
joy the feeling of accomplishment 
knowing that you have helped 
save lives.  l

Find your nearest blood donation 
centre and help save others - 
http://www.sanbs.org.za/

The winter solstice, also 
known as midwinter, marks 
the day with the shortest 
period of daylight and the 
longest night of the year. In 
the Northern Hemisphere, it 
always occurs around Decem-
ber 21 or 22. In the Southern 
Hemisphere, it is around June 
20 or 21.

The perfect mid-winter 
warmer
For some mid-winter fun, with 
the perfect mid-winter warmer, 
Gauteng Women in Insurance 
(GWII) hosted a witty, warm 
and welcoming Winter Solstice 
event at Hollard’s Villa Arcadia 
with Hollard and Fulcrum as the 
main sponsors. 

Setting the tone, with an ele-
ment of fun, GWII members 
were treated to Gluehwein, a 
German/Austrian winter-holiday 
drink, hot chocolate, soups and 
plenty of other winter treats, 
while one of South Africa’s 
smartest and most entertaining 
corporate speakers, Rich Mul-
holland, Columnist for Longev-
ity magazine and founder of 
21Tanks – SA’s first lab, shared 
his outrageous ideas and opin-
ions on everything. 

Mulholland, a high octane 
entrepreneur who sums himself 
up as “a guy with tattoos and a 
big mouth” has a unique ability 
to combine business principles 
with creative thinking... leaving 
you inspired with a whirlwind of 
fresh thinking, fresh perspective 
and fresh ideas.

A whirlwind of fresh ideas
Mulholland’s talk left room for 
thought when he pointed out 
how people are often struggling 
with decisions to make because 
they believe the risk is far too 
great. 

“In life you always hear people 
say they are waiting to become 
financially stable to have kids or 
get married. The same applies 
to big ideas. People have big 
business ideas they think can 
make them rich however, they 
do not pursue them because 
they think there’s too much 
risk,” he said.

Mulholland however says, “If 
you have an idea and form part 
of the 10% who think ‘I might 
do it’ there is never going to be 
a better time. If you have a big 
idea and it is worth pursing, go 
for it. Pursue kick starter stuff.”   
>>>



“Every decision you do not take action on you 
are going to regret. There is no waiting for the 
right time. There is never a right time. You lose 
your delusional self-belief every day. Some-
times you fail but that does not matter. Regret 
is far bigger than failure. 

From mistakes you can learn and do better. 
It’s better to regret mistakes then to regret 
never having tried something big years later. 
The good is reserved for those who put their 
hands up. It’s never too late,” he says.

“Anything that frustrates you leads you to a 
new market, to doing something in a new way. 
If you do have a good business idea, do it! 
There is NEVER a good time but every decision 
you do not take is going to be regrettable. 
Harden up otherwise you will be taking the 
regret cheque,” he concluded.

A charitable cause
Those attending were asked to bring along 
toiletries or cash donations for two charities, 
Vuyiswa Home for Disabled and Johannesburg 
Organisation of Services to the Homeless.

Vuyiswa was established solely to cater for 
handicapped adults/mentally ill from disad-
vantage families within communities, town-
ship, rural and urban areas. 

The Johannesburg Organisation of Services 
to the Homeless - JOSH was founded dur-
ing 2013. The vision of JOSH is to create a 
sustainable, innovative solution to address the 
problem of homelessness in Johannesburg. 

GWII also asked members to wear a pair of 
gloves they could leave behind after the event 
so they could donate the gloves to people in 
need.

We would like to thank each one of you in 
helping to keep those in need warm this winter. 
We are truly grateful for the huge amount of 
toiletries and cash received. And as always a big 
thank you to Insure Group, who kindly donated 
R3000 to each charity.

Lucky draws 
A few lucky ladies walked away with prizes do-
nated by sponsors. We would like to thank the 
sponsors who contributed to the prizes. 

The sponsors were:
• Allianz: Two bottles Moet Champagne
• Crawford & Company: Tree necklace valued 

at R900
• Constantia: Two winter pashminas
• MUA: Two sets of earrings

Thank you
GWII would like to thank Hollard and Fulcrum 
for their sponsorship and support for this 
event. Without them this would not have been 
possible. A special word of thanks also to Al-
lianz, Crawford & Company, Constantia and 
MUA.

A big thank you also goes out to Insure Group 
for once again sponsoring our photographer.
And lastly, to all GWII members thank you for 
attending this event in aid of some mid-winter 
fun, with the perfect mid-winter warmer. We 
hope you feel inspired with a whirlwind of fresh 
thinking, fresh perspective and fresh ideas!  l



It turns out that there are nega-
tive effects of using artificial 
sweeteners. According to 

researchers at York University’s 
Faculty of Health Bacteria the 
gut may be able to break down 
the artificial sweetener chemi-
cals and result in negative health 
effects.

For the study, data from 2 856 
adults from the Third National 
Health and Nutrition Survey 
(NHANES III) was used. Indi-
viduals reported their diet over 
the past 24 hours and were 
categorised as consumers of 
artificial sweeteners (aspartame 
or saccharin), or high or low 
consumers of natural sugars 
(sugar or fructose). Diabetes risk 
was measured as the ability to 
manage blood sugars using an 
oral glucose tolerance test.

Outweigh the benefits 
“Our study shows that individu-
als with obesity who consume 
artificial sweeteners, particularly 
aspartame, may have worse 
glucose management than those 
who do not take sugar substi-
tutes,” says Professor Jennifer 
Kuk, obesity researcher in the 
School of Kinesiology and Health 
Science.

Gauteng Women in In-
surance (GWII) recently 
chatted to Mariette 

Slippens, Managing Direc-
tor at Gen-Assist Insurance 
Brokers about her journey and 
career in the financial services 
industry, how she balances 
personal and work life and 
what advice she would give to 
women in the industry.

Journey and career
As a single mother in the mid 
90’s Slippens says she had 
many challenges. “I made a 
conscious decision to focus on 
the outcomes I could control. I 
was noticed for my consistent 
hard work and from thereon 
it was all up to me. I am still 
thankful to those that shaped 
me into a leader including my 
late father.

“What is rewarding about my 
career is that I get to share my 
knowledge, skill and passion 
for the short term insur-
ance industry with motivated 
eager young people and see 
them develop and go from 
strength to strength. To make 
a difference regardless if it is a 
client or colleague,” continued 
Slippens.

Empowerment and de-
velopment
When asked if she has seen 

equality improve over the years 
she has been in the industry Slip-
pens said most definitely during 
the past five to eight years. “It 
is refreshing to see young ladies 
developing into new future lead-
ers.”

Slippens believes women are pre-
sented in various industries and 
have empowered themselves. 
“There are numerous strong suc-
cessful female leaders in South 
Africa and the World. May this 
continue and may we not stand 
back. We are creative at develop-
ing new opportunities.” 

Maintaining work and life 
balance
In maintaining work and life bal-
ance, Slippens says this is always 
tough. “You have to be in tune 
with yourself and understand 
what is possible. Having family/
friends that understand and sup-
port you is comforting, they are 
your balance.”

Artificial sweeteners are often 
used to help individuals cut calo-
ries and manage their weight, as 
the chemicals are not digested 
by the body. However, the recent 
study suggests that the bacteria 
in the gut may be able to break 
down artificial sweeteners, re-
sulting in negative health effects.

“We didn’t find this adverse ef-
fect in those consuming saccha-
rin or natural sugars,” says Prof 
Kuk. “We will need to do future 
studies to determine whether 
any potentially negative health 
effects of artificial sweeteners 
outweigh the benefits for obesity 
reduction.”

Currently, there are many new 
sugar substitutes that are used in 
foods. The researchers note that 
further investigation is needed to 
determine if there are any health 
effects of using these sweeteners.

Source: York University Science-
daily.com

 

For working mothers who are 
career driven Slippens says,” Set 
your goals taking your family 
into consideration; attend your 
child’s recital or tennis game. 
Your family needs you. Be honest 
with them when you are going 
through a rough time, their love 
and support will help you reach 
your goals. Most of all be kind to 
yourself.”

In giving advice to young fe-
males starting out a career in in-
surance industry Slippens says, 
“Plan towards your success, set 
achievable goals and keep to 
them. If you deviate get back on 
track, no excuses. Study, read 
and develop continuously, make 
informed choices and find a 
good mentor.”  l

Celebrating successful women 
for all their hard work and 
effort creates a pathway and 
stepping stone for aspiring 
women who seek guidance, 
motivation and inspiration.

 



Stacy Francis, President and CEO 
of Francis Financial, Inc., a Wealth 
Management, Financial Planning and 
Divorce Financial Planning firm says she 
has banged her head on her desk over 
and over again, just not understanding 
why women still place money on the 
back burner. 

According to Francis, many women 
just do not make money issues a 
priority in their lives. “As a financial 

adviser and a woman, I feel it is impor-
tant to empower women through free 
financial education. Along the way, I have 
discovered that it is a huge challenge to 
try to convince women that they need to 
know more about their money,” she says.
“Don’t get me wrong. Women do think 
about money. Our gender is very good 
at worrying about it all the time,” she 
continued.

How far have we come?
According to the American Psychologi-
cal Association report Stress in America, 
women are much more stressed than 
men, and our biggest stress is money. 
Dr. Helen Coons, President and Clinical 
Director of Women’s Mental Health As-
sociates, explains, “A high percentage of 
women have dependent children, work 
outside the home and then come home 
to a second shift, often with inadequate 
support.”

“We still see gender inequity,” she 
adds. “Women earn less, and if they are 
employed part-time, they are less likely 

to have health benefits and financial 
resources.”

A recent Prudential study on the Financial 
Experience & Behaviors Among Women 
shows, unfortunately, that women have 
not come a long way when it comes to 
money. Women feel no more prepared 
to make smarter financial decisions today 
than they did three years ago — or even a 
decade ago.

When asked about their confidence in 
themselves to achieve their financial 
goals, women had responses that Francis 
said, startled her. This so-called “confi-
dence gap” has not improved over the 
past 10 years, either. 

“Women have been disenfranchised,” said 
Dr. Kate Levinson, Psychotherapist and Au-
thor of “Emotional Currency: A Woman’s 
Guide to Building a Healthy Relationship 
with Money.”

“Society does not empower us,” Levinson 
said. “We have been acculturated to stay 
dumb about money — legally, and cultur-
ally, for generations.”

A startling revelation
After reading these studies, Francis says 
she was quite shocked.

“The studies did get me thinking, and they 
helped me understand why women have 
what I call the “ostrich effect” when it 

comes to money. Women, overall, refuse 
to accept reality, preferring to ignore 
the truth that we need to know about 
money. Instead, we bury our head in the 
sand. We do not get in the money game, 
because we do not want to get messy, 
and money can be a little intimidating. 
You could make a mistake or two, and 
you probably will. Heck, I would say that 
I have made at least that many mistakes. 
This is coming from a woman who thinks, 
breathes and lives her life learning as 
much as she can about money,” she says.

And while Francis will admit that she has 
made many mistakes along the way, she 
admits she has made many more fantas-
tic money decisions. “The goal is to take 
action and take control of your financial 
life,” she says.

Three simple steps
Francis shares three simple steps you can 
take now to become smarter about your 
finances.

1Get educated - Learning about 
money is important, and the 
more of a role you take, the more 

enjoyable it becomes. You will be better 
off if you start to get a handle on your 
finances. There are hundreds of books, 
podcast, blogs and videos that can help 
you gain a better understanding of your 
personal finances. Dr. Levinson insists 
that we cannot “stay dumb” about 
money. “It limits our options in the 
world, not to mention feelings of self-
worth and competency.”  >>>

 



2Track and budget - In order to 
make smart decisions about your 
money, you have to understand 

where your money is going. Start by 
tracking your expenses for one to two 
months. Once you see where your 
money is going, you can start to weed 
out the unnecessary expenses. Use this 
information to create a budget that re-
flects your needs instead of your wants. 
Creating and keeping your budget is 
one of the simplest ways to not only 
learn about your finances and spend-
ing habits but to be more informed and 
involved so that you can make smart 
decisions about money.

3Start saving now - Retirement 
might seem like an eternity away 
— especially for women in their 

20s, 30s and even 40s — but saving for 
it is incredibly important for financial 
security. The earlier you start saving for 
retirement, the better your financial 
picture will look in the future. If your 
company offers a plan make sure you 
contribute as much as you can. This 
is especially important if they offer to 
match your contribution. Remember, 
this is essentially free money going into 
your retirement account. The sooner 
you start saving, the longer you are al-
lowing your money to grow.

Women can be very smart with money. 
All we need to do is start getting in the 
game and stop believing that financial 
issues are too complicated for us to 
understand.  l

Women are almost twice as likely to 
experience anxiety as men, according 
to the University of Cambridge.

The study also found that people 
from Western Europe and North 
America are more likely to suffer 

from anxiety than people from other 
cultures.

The review, published in the journal Brain 
and Behavior, also highlights how anxiety 
disorders often provide a double burden 
on people experiencing other health-
related problems, such as heart disease, 
cancer and even pregnancy.

The findings on anxiety 
In an attempt to synthesise the various 
studies on anxiety disorders and the 
groups that are at highest risk, research-
ers from the University of Cambridge’s 
Institute of Public Health carried out a 
global review of systematic reviews. Here 
are the findings:
• Between 1990 and 2010, around four 

out of every 100 experience anxiety.
• Eight out of every 100 people in North 

America are affected, while fewer than 
three in 100 people in East Asia have 
this mental health problem.

• Women are almost twice as likely to be 
affected as men.

• Young individuals - both male and fe-
male - under 35 years of age are dispro-
portionately affected.

• People with other health conditions 
are often far more likely to also experi-
ence anxiety disorders. For example, 

one in ten adults (10.9%) with cardio-
vascular disease and living in Western 
countries are affected by generalised 
anxiety disorder, with women show-
ing higher anxiety levels than men. 
People living with multiple sclerosis are 
most affected - as many as one in three 
patients (32%) also have an anxiety 
disorder.

Anxiety disorders, which often manifest 
as excessive worry, fear and a tendency 
to avoid potentially stressful situations in-
cluding social gatherings, are some of the 
most common mental health problems. 
The annual cost related to the disorders 
in the United States is estimated to be 
$42.3 million (nearly R630 million). In the 

European Union, over 60 million people 
are affected by anxiety disorders in a 
given year.

Women and OCD
Obsessive Compulsive Disorder (OCD), an 
anxiety disorder characterised by obses-
sions and compulsions, was found to be 
a problem in pregnant women and in the 
period immediately after birth.

Only one in a hundred people are affected 
by OCD, but the proportion with the dis-
order was double in pregnant women and 
slightly higher in post-partum women.  l

Source: University of Cambridge via Sci-
encedaily.com
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